Practical Al Sales
and Lead Generation

Brought to you by Mastercard Digital Doors
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WELCOME TO THE
Al PARTY

We 0 doler:
o Why Al is worth your attention In sales and

lead generation
o Aquick breakdown of abasic sales process
o How Al can help wih:
s ldentifying high -potential leads

= Automating follow -up
s Personalizing outreach at scale

Al nsks and ethical concerns
Final recap and quick -start checklist
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WHY Al MATTERS FOR SMALL
BUSINESS MARKETING

INTERESTING STATS &
INSIGHTS:

Businesses that use Al for sales and
marketing report up to I moe
qualfied leads and 207 3% higher
conversion  rales compared to those
who d o n &durce: McKinsey &
Company).

From automating follow -ups to sorting
leads, B0 of smal busness ownas
report using Al has maar time savings,
alomng them to focus more on sales
conversations and customer service.
(Source: Constant Contact, 2024 Small
Business Now Report).
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WHY Al MATTERS FOR SMALL
BUSINESS MARKETING

WHY SMALL

BUSINESSES
SHOULD CARE:

Small teams, Imited tme T Al helps
you do more with less

Automates repeatable tasks so you
can focus on relationship -building

Gives insights previously only
avallable to big businesses

Helps level the playing field in a
crowded digital space
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SALES PROCESSBASICS FOR

SMALL BUSINESS
5 SIMPLE
SIMPLE DEHNITION: STAGES:

a stuciured,  repeatable
sem that gudes a sakes
am trough each step of
convering alead into a
custome.

OnNE DEGREE MARKETING
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SALESPROCESSBASICS FOR "™

SMALL BUSINESS STRUCGLE
5 SIMPLE
SIMPLE DEHNITION: STAGES:

a stuctured,  repeatable
sysem  that guides a sdes
ttam through each step of
convelng alead into a
Ccusiome.

OnNE DEGREE MARKETING
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Al N IDENTIFYING HIGH-POTENTIAL

LEADS Al HelpsYou Spotthe Right People, Faster

HOW Al HELPS:
63 Al can anayze daa @ Saves time by helping you focus 63 Al finds pattems you c a nséet
(engagement, website Visits, on wam leads manually

buying behavior) to predict
buyer interest
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Al N IDENTIFYING HIGH-POTENTIAL

LEADS Smarter Lead Targeting

BEST PRACTICES:

@ Sat wih cdean daa Combine human insight + @ Focus on leads with signs of
Your CRM, website Al suggestions readiness (downloads,
visitors, past customer clicks, page visits)
profiles
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Al N IDENTIFYING HIGH-POTENTIAL

LEADS Lead Scoring & Prospecting Tools

TOOLS & RESOURCES:
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AUTOMATING FOLLOW-

UP WITHOUT LOSING
THE HUMAN TOUCH

Why Follow-Up Is Where Deals Are Won (or Lost)
HOW Al HELPS:

@%% Al helps you send tmely messages without manual tracking

@E% Wiites iniial drafts that you can personalize

Predicts the best tme to follow up
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AUTOMATING FOLLOW-

UP WITHOUT LOSING
THE HUMAN TOUCH

Smart Automation D o e sFeabRobotic

BEST PRACTICES:

Q;}@ Use workflows that match customer joumey stages
¢

}@ Keep tone wamm and helpful

Personalize the first line or subject line

Test + refine seguences over time
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AUTOMATING FOLLOW-

UP WITHOUT LOSING
THE HUMAN TOUCH

Toolsfor Efficient, Human Follow-Up

TOOLS & RESOURCES:
Zapier Maichimp / ConvenKit
Connects fomsCRMs o Auomate  nurtunng
emal tools for automatic seguences
triggers
ChatGPT / Copy.al Cdendy +Emal A
Drafts  conversational folow - Schedule folow -ups and

up copy remnder emails
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HOW Al HELPS:

Al can customize messages using audience data
(hames, behavior, purchase history)

Adds a personal feel to batch communications

Helps you test subject lines, CTAs, and tone
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BEST PRACTICES:

% Use vanables: name, company, last action, etc.

Stat with a genuine opener (Al can help generate based on profile)
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Do navdrdo itd authenticity over fluff

S

Personalize who you send to and what you say
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Language Models
for Dialogue

Toolsto PersonalizeYour Outreach

onversational way. The
pr ChatGPT o answer fi
Istakes, cha”enge inc:

alled ChatGpT which interacts jn a

dialogue format makes it possible
ollowup Questions, admit jts

orrect Premises, ang reject

TOOLS & RESOURCES:

Lavender.al
ChatGPT  + CRM eXDOrI't Real Stime feedbeck ™ on fone
Generate emal copy pe and personalization
contact

Vidyard  or Loom
Al -asssied persondized  video
INtros

Mail Merge tools
Send custom emais In buk
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Al RISKS & ETHICAL
CONSIDERATIONS

L E T 6ABK ETHICS:

éj%% Ahways disclose Al-generated content when relevant

@E% Protect customer daa 0 d o nféetl sensiive info into open tools

@%% Avod n Afl at | igdore oover -automate

@E@ Keep the human In the process. empathy, listening, relationships
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Small Business Al
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If you're here, you are likely a small business looking to ideate, start,
maintain, or grow your company. We've developed a tool that can
guide you through the process and we're looking to get your feedback
s0 we can make this product even better. Let Mastercard Small
Business Al be your guide.
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Inclusive, intuitive and inspiring
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QUESTIONS?

ldentify.  Use Al to find wh o @agly to buy
Automate:  Use tools to stay top of mind

Personalze: Build trust and connection

e Choose one Al tool to test this week
e Review your follow -up sequence 0 where can Al help?

e Draft apersonalized emal using ChatGPT or other tool
e Block 1hour to revew your CRM or lead data

e Set agoa: Al should save you time, not add work




