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Asia Pacific 
 
Individuals 

Arpan Beohar – Pune, India 
 
Arpan Beohar calls himself “a changemaker with a passion for action” and 
there’s plenty of evidence that he knows himself well. Arpan founded a 
registered NGO, the Naivaidya Ujjwala Bhavishya Foundation, with a 
primary mission to improve the lives of children with special needs. In just 
10 months, the foundation has uplifted communities across rural 
Maharashtra and Madhya Pradesh through projects to distribute 1,500+ 
nutritious meal packs to special children, along with school uniforms, 
hospital-grade mattresses, laptops for teachers and winter relief items. 
Additional efforts have added wall art to schools to aid visual learning, 
empowered rural women with donated sewing machines and food-
packing opportunities, and given financial aid for bereaved families. 
“These initiatives have directly supported over 1,000 individuals, 
enhancing education, hygiene, self-reliance and emotional dignity for 
marginalized groups,” Arpan explains. He continues to “make change” 
with a focus on scaling vocational training and improving nutrition at 
special schools. His inclusive leadership and grassroots approach have 
earned deep trust in affected communities. “I strive to think big and bold,” 
says Arpan, “aiming for long-term impact on special children and 
underserved communities.”  
 
Gagan Buttan – Pune, India 
 
Many volunteers are motivated to give back by their personal interests 
and Gagan Buttan is an impressive example who’s a formidable force for 
good. Over the years, his love of running has “become a significant part of 
my life,” Gagan explains—and in the process has significantly improved 
the lives of many in need. His expanding enthusiasm for the sport turned 
Gagan into an ultra-marathoner and fundraising pro, organizing and 
participating in 24-hour and multi-day fundraising runs and collecting 
some $20,000 for local charities that support women’s empowerment, 
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children’s education and advocacy for underprivileged youth. His weekend 
coaching, which helps to prepare athletes for marathons, is fast 
approaching nearly 500 runners and has added another $16,000 in 
donations for social causes—his standard practice when he receives 
coaching fees. Gagan’s journey as a runner combines determination and 
discipline with philanthropic purpose and intentional impact; “not only to 
generate funds but also to raise awareness about the benefits of running 
and maintaining a healthy lifestyle.” Gagan believes that this approach 
guides “betterment of life.” 
Ankit Kothari – Pune, India 
 
As a core member of MISSION #UNCLOGHinjawadiITPark, Ankit Kothari 
was a key leader in a citizen-driven campaign to address severe 
infrastructure and environmental issues in the Hinjawadi–Mahalunge IT 
corridor in Pune, impacting over 700,000 commuters. The initiative began 
with a petition spotlighting flooding, potholes, garbage and governance 
gaps that quickly gained 27,000+ signatures. Ankit and the team adopted 
a strategic approach, engaging media and government to drive 
awareness and accountability. Over 3 months, Ankit also dedicated 
weekends to “hitting the pothole-ridden road,” so to speak, visiting every 
affected site, documenting problems and co-authoring a comprehensive 
ground report. The campaign prompted results, leading to a coordinated 
governance action that rapidly addressed road conditions, traffic 
regulation and drainage systems, improving mobility, safety and public 
health for residents. The efforts also resulted in the engagement of the 
highest state authorities — the Hon. Chief Minister of Maharashtra and 
the Deputy Chief Minister who personally visited the affected sites 
multiple times. Ankit’s leadership demonstrates how citizen advocacy, 
backed by data and concern, can produce lasting regional transformation. 
He connects the work to company core values, “and if it inspires others to 
take ownership beyond their immediate roles,” Ankit explains, “I’ll consider 
it to be the greatest outcome of all.” 
 
Ashish Monga – Pune, India 
 
“A school library is more than just a place for books. It is a safe space for 
children to rekindle their imaginations, to learn and expand their minds. 
For many underprivileged children, a library is the place to forget daily 
challenges and immerse in wonderful stories,” declares Ashish Monga. 
This inspiring vision of a library is not simply his belief but a reality he 
creates for children in India and Kenya—and has over the last 10 years. As 
volunteer leader of the “Read Library Project” since its start a decade ago, 
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Ashish has been instrumental in establishing 230 libraries in India and 25 
in Kenya in underprivileged schools, mobilizing volunteers for tasks such as 
fundraising, school selection, book curation and organizing writing 
competitions. The project operates under the International Association 
for Human Values UK branch, and Ashish’s deep commitment to social 
impact drives the effort, with no plans to slow down. In 2025, so far 17 
school libraries inaugurated in India, 7 libraries in Kenya and 20 more 
libraries in India planned this year. ‘To open a book is to open your mind’ – 
Amberle Cianne’ – that’s the spark Ashish aims to bring to young hearts. 
 
Teams 

Wendy Lee; Carrie Lu; Emma Pei; Xin Gao; Eragon Zhang; Cara Li; Zheng 
Li; Jinhui Xu – Guangzhou, China 
 
For many secondary students who are underprivileged or “left behind”—
with their parents working far from home—the path to higher education 
and skilled careers might not be openly discussed or even imagined. That’s 
why one Guangzhou team dedicated themselves to launching their 
“Pathways to the Future” program, bringing academic and career 
guidance to underserved schools. After successful pilots, team members 
traveled to Renhua Secondary School in Shaoguan, one of the least 
resourced communities. In a single day they engaged over 100 teens with 
interactive talks and individual mentoring, providing students with 
personalized action plans and practical insights into university admissions, 
vocational options and emerging industries. The impact on Renhua 
students was immediate, and the team is working on a reusable digital 
toolkit for teachers to repeat the program. The goal is even bigger, to 
eventually reach students nation-wide, says team nominator Carrie Lu. 
She credits the team of just over 30 at the Guangzhou office for their 
commitment to Pathways and volunteering, a cultural practice which 
“runs deep,” she explains, along with the strong belief that they can 
“generate outsized, long-term impact.” 
 
Devrathi Singh; Sarthak Goel; Sanat Bhattacharya; Abhimanyu Singh; 
Sanjivani – Gurgaon, India 
 
The Antarmanh Foundation supports mental wellness, especially for 
youth, along with education, healthcare and other essentials for 
improving the lives and prospects of underserved children and their 
communities. This Gurgaon-based team has strengthened the 
foundation’s power to achieve its mission “to make a lasting difference” 
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by making a significance difference for Antarmanh’s future capabilities. 
The team focused on three pillars to boost fundraising—diversifying 
funding sources, building internal fundraising capacity and enhancing 
transparency to attract long-term funding—uncovering untapped 
opportunities and crafting strategies for institutional grants, CSR 
partnerships and digital campaigns. A roadmap for driving support to the 
foundation also included guidance on donor segmentation, storytelling for 
greater impact and tools to monitor fundraising performance. 
Antarmanh “is now better positioned to scale its outreach, deliver 
consistent support and respond more effectively to emerging mental 
health needs across India,” says team nominator Devrathi Singh. And 
during a busy quarter, Devrathi notes, team members “managed 
competing priorities with focus and resilience, dedicating time and energy 
to a cause they believe in deeply, balancing client work while creating 
meaningful social value.” 
 
Katherina Hu; Vikas Parashuram; Jason Cao; Lyndal Cardy; Rabinder 
Singh – Sydney, Australia 
 
Mastercard volunteer teams are typically on the front lines of addressing 
crucial social needs. As this Sydney team demonstrates, they’re also on 
the cutting edge too. Team members working with Hawkesbury Helping 
Hands (HHH) realized a year-long vision of this volunteer-run charity to 
provide digital workstations for the homeless (a first in the area) that 
provides 100 people a week with the ability to access job applications, 
housing support, online learning and other services. Setting up eight 
stations required extensive logistics, coordination and sponsorship of 
electrical and network infrastructure all which was decommissioned 
equipment from the Tech Hub repurposed to support the community. And 
that milestone is only one initiative led by this team—members of the 
Sydney ADAPT ERG—in a busy calendar of projects. Others include 
recruiting some 40 volunteers to pack and distribute thousands of meals 
for HHH and Foodbank New South Wales (NSW), and a community care 
initiative to buy plants from The Secret Garden, a nursery run by North-
West Disability Services, which contributed to growing support for 
individuals with disabilities and Priceless Planet. Additionally, a Tech Hub 
fundraiser amplified the efforts for these causes. “This is what it means 
to be a Force for Good,” says team nominator Rabinder Singh 
 
Michael Hsieh; Cecile Chen; Greg Ting; Chih Ling Hsu; Jenny Pan; Mia 
Wang; Nick Chang; Christina Yang – Taipei, Taiwan 
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Teach for Taiwan (TFT), a nonprofit that recruits dedicated young 
teachers for rural schools to improve educational equality, has placed (as 
of 2024) more than 300 elementary teachers in schools across the 
country, educating over 6,700 students. For the last 3 years, this Taipei 
team has worked alongside TFT to increase its promising numbers by 
enhancing TFT’s operational efficiency and long-term growth. One 
emphasis is improving outreach to prospective teachers, with team 
members leading development of a predictive model that has increased 
targeting accuracy by 69%, connecting with more candidates in a more 
cost-effective way. The team also implemented Google Analytics to 
streamline the online application process by tracking engagement and 
optimizing content. Analysis of over 7,000 survey responses from the Yo-
Gan Festival, TFT’s flagship event, provided insights to help convert 
participants into teaching fellows. Team members are also guiding TFT on 
identifying new university outreach channels, including student 
organizations focused on education and public interest. This company 
effort goes beyond the leadership team, reports nominator Greg Ting, 
with TFT’s mission advanced by over 18 colleagues contributing expertise 
in data, digital strategy and user experience design. 
 
Meghna Handa; Ravi Sapariya – Vadodara, India     
  
This Vadodara team is tackling the issue of widespread vulnerability to 
financial fraud, rooted in low financial awareness. A 2021 survey found 
that 42% of Indians experienced fraud within a 3-year window, with 74% 
of victims unable to recover their money. Using knowledge to fight back, 
the pair has launched a financial literacy initiative for women through the 
women empowerment program with Ashadeep NGO in Gorwa. “The 
objective was simple—make financial learning engaging, relatable and 
accessible, even for those with limited formal education,” explains Meghna 
Handa, who nominated her partnership with Ravi Sapariya for its impact. 
In sessions that feature interactive games and storytelling, women ages 
16 to 67, many just beginning basic literacy education, learn about key 
concepts like savings, fixed deposits and government schemes. The 
interactive approach encourages participants to also bring their children 
to the sessions to further increase the reach of these critical financial 
lessons. From this initial success, the project is expanding to Gotri and is 
set to reach all 22 Ashadeep centers, with future sessions planned to 
guide women in opening bank accounts and accessing financial services. 
 
Bing Xuan Ho; Nikki Grace Guo; Haw Lin Yeo; Chloe Lee; Qian Ling Peh; Pei 
Ning Lee; Abhinava Srivastava; Kaveri Khullar; Sharon Han – Singapore 
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This Singapore team came together for a pro bono project initiated by 
YoPros SG with the Singapore Council of Women’s Organizations 
(SCWO) that championed women’s empowerment and inclusivity. Team 
members for this YoPros’ initiative varied in consulting experience, from 
novice to veteran, as the project began. “United by a shared commitment 
to being a force for good, we stepped outside our comfort zones to 
collaborate and deliver real, lasting impact,” explains initiative lead Bing 
Xuan Ho. The volunteer effort centered on SCWO’s New2U Thrift Shop 
and over 6 months, team members conducted in-depth research and 
developed strategic recommendations to improve the shop’s inventory 
management, volunteer engagement and marketing outreach which 
included site visits to the New2U store. Their work also helped SCWO 
increase donation revenue and streamline operations. By building more 
efficient frameworks and processes, the team empowered New2U to 
market more effectively, attract more donated goods, and grow revenue 
from sales- fueling SCWO’s initiatives to support women. “This 
partnership helped advance SCWO’s initiatives and exemplified 
Mastercard’s values,” says Bing Xuan, “showing how employees can apply 
their expertise to create positive change.” 
 
Eastern Europe, Middle East & Africa 
 
Individuals 
 
Baris Ercan – Istanbul, Türkiye 
 
Organizations engaged in peacebuilding, humanitarian aid and advocacy 
in multiple sectors are vital for worldwide well-being, but these groups 
can be vulnerable in their own cybersecurity. That makes the contributions 
of volunteer experts like Baris Ercan to the success of the CyberPeace 
Builders program, a global initiative to improve nonprofits’ cyber 
resilience, vital as well. “Baris is an impactful member of CyberPeace 
Builders, leading multiple missions and delivering tailored cyber 
awareness training,” says Lara Dinc, one of two colleague nominators. 
Baris conducts risk assessments, dark web monitoring and advises on 
phishing, and he “goes beyond technical contributions,” Lara explains, 
“with professionalism and compassion, receiving outstanding feedback 
for his proactive engagement, cross-cultural communication and strategic 
guidance,” she adds. Colleague Yunus Efe Yuksel also notes that Baris’s 
hands-on support of NGOs has “led to lasting improvements in digital 
defenses.” In addition, Yunus recognizes his colleague as a reliable 
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participant in projects that benefit the local Istanbul community, including 
food drives, beach cleanups and autism understanding. “Baris 
demonstrates a broad commitment to doing good,” Yunus concludes. 
  
Eric Laquêche – Dubai, UAE 
 
The mission of Fundacion Dadoris is to support young people with 
academic talent from underserved backgrounds. As volunteer Director of 
Professional Development for the foundation, Eric Laquêche furthers that 
mission by leading initiatives to equip students looking ahead to 
graduation with tools and confidence to enter competitive job markets. 
Over the past year, Eric has developed workshops on CV writing, 
preparing for job interviews and optimizing LinkedIn for networking. 
Mentorship pipelines connect students to professionals across banking, 
research and consulting. These efforts help students secure internships in 
the U.S. and at multinational firms, as well as  job offers. “I strive to live 
our company values by putting decency, collaboration and innovation at 
the heart of everything I do,” Eric explains. “I seek new ways to improve 
our Dadoris programs. I take pride in creating an environment where 
young people feel seen and supported. Above all, I act with integrity, 
ensuring we deliver real impact.” Eric also offers an inspiring motto for 
service: “Helping others grow is both a responsibility and a privilege.” 
 
June Muli – Nairobi, Kenya 
 
Seventeen years ago, June Muli was diagnosed with Type 1 Diabetes. She 
was fortunate, she acknowledges, to receive effective care. Fast forward 
to today, June is a healthy adult living with Type 1 Diabetes and an 
advocate, partnering with the Kenya Diabetes Management and 
Information Centre (DMI) to raise 1 million Kenyan shillings ($7,700 USD) 
in a run for funds. By late July, she had  tracked 300 kms (about 187 
miles) and  raised nearly 500,000 shillings (about $3,700 USD). The funds 
will provide medications to young adults who age out of DMI’s free 
programs and promote understanding of Type 1 Diabetes. As captain of 
the Mastercard Run Club in Nairobi, June is known as a passionate runner. 
Her standout commitments galvanize her colleagues, including MSG 
colleagues globally, who submitted nearly 60 nominations of her DMI 
initiative. Among colleagues’ comments: “June creates value with her 
‘can-do attitude’,” notes Marie-Rose Mukahirwa. “A great team player, 
full of energy and vocal about her causes,” says Harrison Angonga. And, 
explains Jaclyn Bacallao, “June lives up to the Mastercard Way by helping 
others be great and raise awareness about causes they care about.” 



8 
 

               
Kuntay Simbatova – Dubai, UAE   
 
For several years Kuntay Simbatova has led water projects earning Force 
for Good honors. This year marks another success, but this one is unique—
her first project outside of Africa. The Impact Pakistan Skardu Water 
Boreholes Project installed six solar-powered borehole water systems, 
providing clean drinking water to over 2,800 people in the Skardu region 
of Gilgit-Baltistan in northern Pakistan, an area of Kashmir and a 
gateway to the great Karakoram mountains like K2, the world’s second 
highest peak. The project was a collaboration with Dawood Global 
Foundation, a respected local NGO. As with Kuntay’s previous water 
projects, volunteers from Dubai traveled to Pakistan to help with 
construction. The outcomes for Skardu residents are life changing, with 
water available within convenient walking distance for up to 12 hours 
daily and three schools now with direct access to clean water, improving 
attendance. The project involved the local community in each borehole's 
commissioning and inauguration, and that buy-in is key. “Village 
Development Committees ensure ongoing maintenance, allowing the 
boreholes to last 25+ years,” Kuntay reports. 
 
Teams 
 
Daria Terkina; Sandugash Boranbayeva; Diana Yerdaulet – Almaty, 
Kazakhstan 
 
You come to an office daily but might not recognize what an impact an 
office environment can have on kids thinking ahead to their futures. 
Fortunately for a group of children from underprivileged backgrounds in 
Almaty, this three-person organizing team is not only aware of the 
influence of a job setting but also of sharing inspiring career journeys. For 
Mastercard Impact Day, in partnership with the local Red Crescent, the 
team planned a Saturday event in the Almaty office and engaged other 
colleagues, including senior leadership, who encouraged the visiting young 
people to dream big through personal stories that included examples of 
earning scholarships, studying abroad and achieving through hard work 
and determination. Red Crescent coordinators confirmed that the 
experience was deeply meaningful and gave many of the participants a 
sense of hope, with greater motivation to work harder at school and 
believe in bigger possibilities for themselves. “It was a powerful reminder 
that a small gesture”—an office tour that creates warm connections—
“can make a big difference,” says team nominator Daria Terkina. 
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Hajar El Mouttaqui; Eric Laquêche; Haneen Nasir; Zain Mushtaha; Fatema 
Buhusayen; Sowmya Srinivasan; Shahad Alghamdi; Gheeda Alnoubani, 
Beatrix Harczi; Amir Al Lawati; Deema Ahmed; Ishita Sabarwal; Melisa 
Mazman; Neha Jeevan; Sungjoo Park; Raoul Fernandes; Kaja Jakubowska; 
Soha Waseem; Kamil Saib; Shailesh Deshmukh; Ankurjyoti Bordoloi; Mete 
Guney – Dubai, UAE 
 
As part of YoPros’ Ramadan Giving Day 2025, this 22-member Dubai 
team organized a food donation drive in support of the Tarahum 
(Compassion) for Gaza campaign. In collaboration with the UAE Food 
Bank and Red Crescent, team members coordinated donations of 1,300 
kilograms (nearly 3,000 pounds) of essential food items for families in 
Gaza, bringing total food donations in the past 2 years to more than 
4,000 kilograms (over 8,800 pounds). From logistics to space setup to 
preparing the boxes, the team took leadership of the initiative, organizing 
every detail and mobilizing volunteers. Dozens of Mastercard colleagues 
made donations and the Market Development team contributed to the 
packing process, weighing, labeling and sealing hundreds of boxes with 
care and speed. “Through compassion and action, the team showed what 
it means to be a Force for Good, acting with urgency and delivering real 
impact for communities in need,” says team nominator Hajar El 
Mouttaqui. The effort also reflects “who we are,” adds Hajar, “a company 
that puts people first, leads boldly and serves with heart.” 
 
Zoya Nazeer; Moataz Aly; Shiju Varghese; Syed Ghufran; Pranav Gade; 
Shailesh Deshmukh; Sabrine Taissi; Rewaj Alambath; Omar El Sabaa; 
Haneen Nasir – Dubai, UAE 
 
A blood drive not only raises awareness of the critical need for 
donations—it also offers a powerful and tangible way for individuals to 
contribute to something that can truly save lives. On May 29, as part of 
Mastercard’s Global Volunteer Month, a dedicated team of 10 volunteers 
in Dubai participated in a blood and platelet donation drive. Coordinated 
with local healthcare officials, the initiative ensured that all donations 
would directly support leukemia patients and others in urgent need, while 
also strengthening the community blood bank and boosting overall 
emergency preparedness. The team worked thoughtfully to create a safe, 
welcoming environment that fostered inclusion and emphasized the 
power of unity and shared responsibility. “Every blood drive is a reminder 
of the ongoing need for donors and the importance of making regular 
contributions,” says Zoya Nazeer, the team’s nominator and organizer of 
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the initiative. The team’s dedication truly reflects Mastercard’s 
commitment to “doing well by doing good”—and, through this initiative, to 
helping many others on their journey to healing and hope.” 
 
Baris Burak Gunes; Miray Kaplangi; Irmak Ozcilingir; Ayca Kucuk; Mehmet 
Ata Sagdic;  
Pinar Donmez; Berkay Gur – Istanbul, Türkiye 
 
Beşiktaş is a major district in central Istanbul on the European side of the 
Bosphorus that includes an office to provide support services for residents 
age 65 and older. This team of volunteers visited the office for a training 
on effective communication with elderly residents, in preparation for 
creating mobile banking materials tailored to the older demographic. The 
team also offered in-person digital banking classes for seniors at the 
district office to explain, step by step, the financial services available from 
smartphones and how to use those services in secure and easy ways. 
Plans are for the classes to be scheduled multiple times during the year, 
to reach more individuals and introduce other convenient services. 
Although low technology use among seniors often leaves many older 
adults out of the digital banking loop, as this team discovered, that’s not 
the full story. “There is also an unmet demand from the elderly,” explains 
team nominator and colleague, Yunus Efe Yuksel. “Experts like us can 
enlighten seniors and provide inclusion in access to financial services,” he 
says. 
 
 
 
Europe 
 
Individuals 
 
Joao Correia – Lisbon, Portugal 
 
Although his realistic goal was not “to change the world,” says Joao 
Correia of his ambition for an international development project in 
Afghanistan, his efforts would have the potential to change the world of 
those his Project Ghruna could impact most. Named for mountains in 
Afghanistan and perhaps symbolic of the challenge, Joao’s pioneering 
initiative, undertaken through personal volunteering, promotes education 
and economic advancement in Afghanistan, with a focus on education in 
rural communities and for women. Joao drew on long experience in 
international travel—he has visited over 80 countries—and his 
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understanding of other cultures to introduce strategies that historically 
encourage growth. In the process of presenting this initiative, Joao 
managed to speak directly with the government’s economic minister and 
his team. Although obstacles to change remain, Joao’s recommendations 
around secular education and broader development issues, supported by 
respected economists, were met with openness. Joao’s bold initiative 
underscores his commitment to inclusion and global citizenship, core 
company values “that I take with me day to day,” he explains. 
 
Tanurag Nayyar – London, England  
 
Penderels Trust is a national UK charity that provides over 14,000 
individuals with disabilities with the support to live independently. 
Perderels is committed to helping those with vulnerabilities—which means 
that having its own data vulnerabilities tested in a major cyber attack, in 
January of this year, required a swift and strong response. As the most 
technology savvy volunteer director on the charity’s Board of Trustees, 
Tanurag Nayyar played a pivotal role in guiding the CEO and senior 
leadership through the crisis and recovery. Tanurag’s strategic expertise 
helped restore services swiftly, safeguard sensitive information and 
maintain communication and trust with the public and beneficiaries. 
Tanurag sees “solving real-world problems” as part of his charge as a 
volunteer, and his work with the Trust draws on his professional strengths 
and passion for social impact. He brings a unique blend of empathy, 
innovation and accountability to a cause that impacts thousands across 
the UK. As Tanurag explains, his “commitment to resilience and inclusion 
reflects the company mission to build a safer, more inclusive world.” 
 
Freideriki Nikkou – Athens, Greece 
 
The chance for a college experience in another part of the world is 
“transformative,” says Freideriki Nikkou, who not only understands the 
importance but also the complex process involved in providing those 
opportunities. As volunteer Selections Coordinator for UWC (United 
World Colleges) Greece, Freideriki managed every stage of selecting 10 
outstanding Greek students to attend UWC partner schools for 2 years—
from application design to interviews and final decisions—while promoting 
transparency, fairness and inclusion. “Our outreach efforts broadened 
access and encouraged diverse applicants, including from 
underrepresented communities across Greece,” Freideriki explains. Her 
team also worked to secure donor support to fully or partially fund 
selected students’ educations. “The UWC experience,” she notes, “not only 
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changes the students’ lives, offering an unparalleled academic and 
intercultural journey, but strengthens our national network and reaffirms 
our commitment to equal opportunity.” She also predicts “these young 
changemakers will return empowered to serve their communities.” Her 
impressive personal volunteering “reflects the Mastercard Way,” Freideriki 
says, “creating value, growing together and making a difference in the 
world.” 
 
Nicholas Rademaker – London, England  
 
Over several years, Nicholas Rademaker has made coaching high school 
students on future careers a focus of his service, volunteering in school 
programs to advise on skills for roles in companies like Mastercard and 
holding mock interviews to prepare students for whatever careers they 
choose. For anyone who might wonder about the value of mentoring high 
school students, Nicholas offers powerful arguments firsthand. “It helps 
students discover their interests, build confidence and make informed 
decisions about their paths after graduation. With guidance, they’re more 
likely to pursue careers that align with their strengths and passions, 
leading to greater personal fulfillment and success,” Nicholas explains. 
The benefits are also community-wide, he insists. “Career coaching 
fosters a culture of ambition and mentorship, inspiring younger students,” 
he adds, and creating ongoing impact throughout the community. 
Nicholas’s volunteer leadership extends to organizing and strengthening 
Employee Resource Groups (ERGs), serving as co-chair to support 
technical and organizational infrastructures. He’s also clear on ERG 
advantages. “When employees come together around shared causes, it 
strengthens teamwork, boosts morale and reinforces a sense of 
belonging.”  
 
Sue Sherring – London, England  
 
As a leader of philanthropic initiatives, Sue Sherring is a driving force 
among her colleagues. Even a few statistics convey the significance of 
Sue’s volunteerism and her inspiration of others. For Choose Love, the UK 
and US charity that supports displaced families and others with dire 
needs worldwide, Sue has recruited volunteers to help raise more than 
£813K/ $1.1 million USD as well as strengthen operational capacity in the 
organization’s local warehouse. Her support of Girls4Tech™ has 
empowered hundreds of young girls to build skills, confidence and 
aspirations for careers in STEM. By encouraging others to also step 
forward, Sue has mobilized more than 350 employee volunteer hours, 
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“and created ripple effects of impact across education and humanitarian 
relief,” says colleague Amber Martin, her nominator. “Sue’s ability to unite 
colleagues behind causes that truly matter sets her apart,” adds Amber, 
noting how Sue strengthens the company’s inclusive culture, exemplifying 
innovation and dedication to social impact. “Sue’s volunteer work reflects 
the very essence of what it means to be a Force for Good,” concludes 
Amber. 
 
Teams 

 
Roxanne Pinckers; Judith Stolwijk – Amsterdam, the Netherlands 
 
For the past year, the team of Roxanne Pinckers and Judith Stolwijk has 
devoted their personal volunteering to promoting a strategy for projects 
that is both local and global, “guiding and setting up internal programs 
and working with colleagues and partners to turn purpose into action,” 
says Roxanne, who nominated her collaboration with Judith as a Force for 
Good. Examples of their initiatives are a regional partnership with JINC, a 
Netherlands-based nonprofit that supports children ages 8 to 16 from 
underserved backgrounds with hands-on experiences to learn about jobs 
and what interests them for their futures. The pair engaged Mastercard 
as one of 40 companies in the TENT Netherlands coalition that works to 
integrate refugees into the local labor force, with mentoring women a 
company emphasis. They guide the €100K+ annual Priceless Planet 
donation and the office-wide beach cleanup that champion sustainability. 
Roxanne and Judith also manage initiatives like True Name and Touch 
Card, focused on inclusion and accessibility. Their service leadership has 
created significant impact, with measurable, positive outcomes for 
diverse Dutch communities.  
 
Mafalda Cosmelli; Ana Margarida Marques Rodrigues – Lisbon, Portugal 
 
These colleagues have an inspiring story to tell about how a goal to 
maximize their volunteer impact became a nonprofit providing hygiene 
essentials for girls. In 2023, Mafalda Cosmelli and Ana Margarida Marques 
Rodrigues decided to use their five company volunteer days on the 
Portuguese-speaking island nation of São Tomé and Príncipe near central 
Africa. Their plan was to engage with local girls ages 7 to 17 on 
empowering topics and distribute reusable sanitary pads. Then a 
crowdfunding campaign before the visit supercharged the effort, with 
volunteer seamstresses eager to expand the volume of pads, towels, 
underwear and even dresses for São Tomé and Príncipe young women. 
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With that kickstart, in 2024 and into this year, the pair launched Sa 
Mwala, a nonprofit association of 10 volunteers and a network of 30+ 
seamstresses. Sa Mwala has provided 145 multi-item kits through local 
institutions, along with educational sessions for girls and their families. 
“Our mission is clear—to actively combat period poverty,” says Mafalda, 
team nominator, with female empowerment and gender equality fueling 
the mission. 
 
Margherita Gaudenzi; Claudio Ferri; Giulia Luciano; Giulia Lollobrigida; 
Eleonora Piva; Emanuela Belmonte; Fabio Saraconi; Alessia Munzone; 
Tiziana Iencinella; Lilia Toosi Maraghi; Marzia Pecce; Silvia Brugnara – 
Rome, Italy 
  
Sustaining a great volunteer project is its own kind of challenge and cause 
for applause.  These Rome team members—with all but two new members 
also receiving Force for Good accolades in 2024—are not only maintaining 
their commitment to providing an exceptional program for high school 
students but doing so at a level to earn honors again this year. The 
Mastercard-sponsored curriculum, with a current theme of “Future 
Makers: Empowering Students With Skills for Tomorrow’s Careers,” 
emphasizes learning that’s not typically part of traditional Italian 
education. Through dedicated mentoring and engaging workshops on 
topics like Artificial Intelligence, data science, sustainability, social equity 
and “the future of work,” team members broaden students’ knowledge 
and empower them to better understand future career paths and the 
realities of a rapidly changing workforce. 
This project is part of a program strongly supported by Italian Ministry of 
Education, reports team nominator Margherita Gaudenzi. The employee 
volunteers all value it for the inclusive and enthusiastic teamwork the 
project fosters, says Margherita, and for the opportunity to “make their 
experiences available to leaders of the future.” 
   
Latin America Caribbean 
 
Individuals 
 
Fernanda Francis – Costa Rica 
 
Standing up to push for a more supportive community, particularly for 
those members who are marginalized and in vulnerable situations, is a 
powerful and empathic way to be a Force for Good. That kind of action 
and advocacy describes Fernanda Francis, declares colleague and 
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nominator Cristhian Peña. “Fernanda engages others in meaningful 
initiatives that drive positive change,” says Cristhian. Those initiatives 
include organizing the annual June march to highlight LGBTQ+ rights. 
Fernanda also leads smaller-scale awareness sessions and community 
meetings that promote inclusive dialogue and interaction, along with 
encouraging collaborations on donation drives and volunteer efforts that 
invite contributions of time and presence along with funds. “Fernanda’s 
integrity shines through in patient, respectful approaches to educating 
others and challenging harmful norms, creating safe spaces where all 
voices are valued,” Cristhian explains. With passion and compassion for 
uplifting others, Fernanda “reflects a deep alignment with our company 
core values of respect, inclusion and community impact.” 
  
Giselle Miyagi – São Paulo, Brazil 
 
We might look back at the worst of the coronavirus pandemic and think 
there is nothing good to find. But the 5-year—and counting—volunteer 
initiative of Giselle Miyagi is an example of generosity in that time. Since 
the pandemic’s first days, Giselle has helped coordinate the purchase and 
delivery of food baskets and essential items to families in extremely 
underserved neighborhoods in São Paulo. Most recent numbers (August 
2024–June 2025) total $R21,390 (about $3,950 USD) raised and 385 food 
baskets with some 2.5 tons of goods delivered. Giselle has negotiated a 
fixed price of R$60 (about $11 USD) per basket to manage costs and 
arranged partnerships with two volunteer groups to identify families and 
distribute baskets. An added challenge is violence in the neighborhoods 
where the donations are most needed. “As a community, we must unite to 
fight hunger with compassion,” says Giselle, “because every basket is a 
meaningful step toward restoring dignity, renewing hope and breaking 
the cycle of violence.” Like Mastercard, she notes, “I believe in the power 
of doing good.” 
 
Luiza Reale – São Paulo, Brazil   
 
The TNC Social Hackathon, an initiative led by Mastercard in partnership 
with The Nature Conservancy (TNC), brought together volunteers to co-
create innovative strategies for financing large-scale reforestation in the 
Atlantic Forest, which spans Brazil, Paraguay, and Argentina. Unlike 
traditional tech hackathons, this event focused on environmental impact 
through multidisciplinary collaboration. 
TNC has already helped conserve more than 480,000 square kilometers of 
land, countless kilometers of rivers and streams, and some of the largest 
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oceans in the world. Initiatives like this hackathon reinforce its 
commitment to protecting nature at scale. 
Luiza Reale participated in the TNC Social Hackathon as one of over 60 
volunteers and environmental experts, contributing to the development of 
sustainable solutions. While she was not part of the organizing 
committee, her involvement reflected a strong commitment to 
environmental and social impact. Her dedication also extends to 
education-focused causes, including volunteering with Instituto Crescer, a 
nonprofit that promotes social transformation through education. During 
the Career Day event, she mentored young participants from vulnerable 
communities in São Paulo, guiding them through career development 
activities such as mock interviews and LinkedIn profile reviews. 
 
Teams 
 
Estefania Martinez; Sandra Gonzalez; Giuliana Sanchez; Maria Antonia 
Jimenez; Carolina Hernandez; Adriana Maria Bravo; Antonia Lozano; 
Mariana Paolini; Daniela Zuluaga – Bogota, Colombia and Miami, FL 

The cross-office commitment to the Indigenous Wayuu community in 
Colombia continues in 2025, led by this Bogota and Miami team. “We 
engaged our one team spirit and identified how we can make a 
difference,” says team nominator Estefania Martinez. Partnering with 
NuevaLife Foundation, which works closely with the Wayuu community, 
the team goal will improve conditions at the El Arroyo Educational Center 
in La Guajira, benefiting more than 440 students, kindergarten age 
through high school. Classroom repairs and addressing insufficient 
equipment to graduate students are on the agenda. The joint office team 
aims to raise approximately $35,000 USD and began with a bazaar, held 
in the Bogota office, which collected donations of $5,000 USD toward El 
Arroyo improvements. This ongoing volunteer effort to support the 
Wayuu community began in 2018 and has five pillars: access to education, 
safe water, energy, sanitation and infrastructure. The current team’s 
contributions to inclusion and community empowerment drew media 
recognition in Semana, a weekly magazine in Colombia.  
  
Michelle Portet; Natalia Bolivar; Carol Mercedes; Alexandra Baez; Laura 
Vargas; Laura Ramírez; Bismarck Gonzalez; Dustin McDonald; Gabriela 
Feliz; Jose Enrique Fernandez; Pablo Diaz Diaz; Luciano Soto – Santo 
Domingo, Dominican Republic 
 
Lift something that’s about 40 pounds and imagine the equivalent in 
plastic, glass and other trash. That’s about the average of what each 
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member of this Santo Domingo team collected in a sweeping community 
cleanup. The cumulative total was over 500 pounds of discarded waste 
removed by the team’s equally outsized effort in environmental 
stewardship, preserving and protecting public areas, as well as polishing 
community pride. This initiative exemplifies the “doing well by doing good” 
commitment, “growing as a company while doing what’s right for the 
communities we live and work in,” says Michelle Portet, team nominator. 
“Every action counts, and when we come together, the impact is even 
greater,” she adds. And when the aim is a major cleanup, showing up by 
the dozen means collectively supporting one another and multiplying the 
good that’s done by every volunteer. 
 
Beatriz Mello; Vinicius Nogueira; Matteo Tatoni; Giovanna Valentim; Kaio 
Henrique Santos; Jonathas Albuquerque; Camila Rossatto; Nicolas 
Monasterio; Gustavo da Rocha – São Paulo, Brazil 
  
“Force for Good initiatives have a history of taking on big projects with 
multiple employee teams pitching in. This São Paulo LEAD team followed 
that blueprint, guiding 55 volunteers from Advisors, Digital Labs and 
Corporate Security over 6 months and more than 450 hours of consulting 
and hands-on activity to revitalize Jardim São Luiz favela, an 
impoverished neighborhood. The partner group is the grassroots 
organization Instituto Fazendinhando, with the consulting phase devoted 
to strengthening the NGO’s strategic direction and long-term 
sustainability. By applying company experience in payments, innovation 
and business strategy, team members developed a 5-year growth and 
financial model, a recurring donations framework, an institutional 
narrative, a communication plan and a commercial pitch, elements 
designed to elevate the organization’s strategic positioning and capacity 
to scale. The on-the-ground phase mobilized 45 employees for 200+ hours 
of clearing debris, painting community areas and installing a signature 
mosaic. The project upgraded critical spaces, benefiting over 18,000 
residents. “By strengthening Instituto Fazendinhando’s strategic vision 
and financial foundation, we enabled it to expand its social architecture 
model,” explains Beatriz Mello, team nominator, “transforming unsafe 
housing into resilient homes and public areas that foster belonging, 
dignity and community connection.” 
 
Lígia Silva; Monica Louzada; Vanessa Narumi; Luiza Vendramini; Newton 
Prates; Carolina Biaggio – São Paulo, Brazil 
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The São Paulo team has “mentoring” on their office calendar and it’s for 
scheduling time with young apprentices in the office’s Social Mentoring 
Program, developed in collaboration with Crescer NGO. For the past 10 
years, more than 500 apprentices have cycled through 10 weeks of 
mentoring sessions. The program focus is a total approach to 
employability, with mentors guiding apprentices through multiple 
scenarios and opportunities on professional choices and options, the 
future of work, multiple intelligences as well as finance education. Delivery 
is in hybrid sessions that include presentations and one-to-one mentoring. 
This is a personal volunteering program for the employee who adapt their 
work schedules for the sessions, with additional time for the “social” of 
mentoring: meeting and greeting the young people. At the end of each 
cycle, during simulated job interviews in the office for the apprentices, 
“it's clear the impact of the program on their behavior and confidence,” 
says Lígia Silva, team nominator—supporting their entry into the 
workforce and reinforcing company values through creative, hands-on 
engagement.  
 
North America  
 
Individuals 
 
Chantal Beale – New York, NY 
 
What can a volunteer accomplish in five days? Chantal Beale 
demonstrates just how much one committed individual can do. Last 
December, she devoted her five volunteer days to Perfect Vision Women 
Tanzania, an NGO empowering women and girls through 
entrepreneurship training. Chantal traveled to the city of Arusha, known 
as a starting point for safaris to Tanzania’s national parks, to support a 
class of 15 teenage girls with skills in business planning and management. 
In addition, she worked with the girls to showcase and sell their 
handmade products of jewelry, clothes, bags and wallets. To further the 
Perfect Vision mission, Chantal created a GoFundMe page for the 
program and purchased learning supplies in bulk. She also donated food 
and essentials for Arusha families in need. One of her colleagues noted 
her extra effort to learn Swahili for building strong connections. Says 
Chantal, “I helped ignite the girls’ entrepreneurial spirit and build 
confidence. And in turn, their resilience and determination to create a 
better future deeply inspired me.”  
 
Paula Bell – O’Fallon, MO 
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Courage, confidence and character—for Paula Bell, those powerful 
qualities are her guides as a leader of the Girl Scouts of Eastern Missouri 
in neighborhood, district and national roles. Starting with the youngest K–
2 girls and extending to the oldest, Paula works to instill courage, 
confidence and character in her troop members as she helps them grow in 
skills and learn to lead events. Over multiple years, Paula has inspiring 
evidence that her triple-c emphasis takes root. “My former Girl Scouts 
have gone on to higher education, work in different fields, volunteer in 
their communities,” she says. “One even started a breast cancer charity in 
college.” Paula’s guiding principles are also evident in her support of the 
Missouri Chapter of the Alzheimer's Association as a co-chair and two-
time team captain for education events and fundraising walks. As a 
volunteer, Paula “leans into the Mastercard value to ‘help each other be 
great’,” she explains. “I want to help our future leaders grow into strong 
young women” and in working toward an Alzheimer’s cure, to “help our 
aging community be great.” 
 
Mishwa Bhavsar – O’Fallon, MO 
 
When Mishwa Bhavsar lost her grandmother living in long-term care, she 
channeled her grief for good. Mishwa founded Cura Community, a 
nonprofit addressing healthcare disparities by connecting medical 
students with underresourced clinics and nursing homes. She got Cura 
Community into action by teaming with Players Philanthropy Fund, which 
counts Cura among the Missouri nonprofits it funds. “We aim to bring 
care, education and compassion to overlooked communities,” Mishwa 
explains. However, Cura is only one of her volunteer priorities. Over 8 
months, Mishwa has logged more than 120 volunteer hours. Her interests 
are programs that empower girls and women, including Girls4Tech, 
“Judge Judy” Sheindlin’s Her Honor mentoring initiative and supporting 
the Arpan Prayas NGO in India. Mishwa also leads team volunteer 
activities, earning recognition for helping NuevaLife, a Mastercard-
sponsored nonprofit, build a flexible corporate volunteer program. 
Currently, she’s contributing to a project with the Association for 
Enterprise Opportunity to boost small businesses with AI-powered 
research and strategic planning. “I live our company’s values by 
approaching every opportunity with curiosity, empathy and purpose,” says 
Mishwa of her volunteer ethic. 
 
Sherry Chen – New York, NY 
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Project by Project (PBP) is an all-volunteer and national nonprofit that 
empowers the Asian American community through innovation 
philanthropy. Sherry Chen has been volunteering with PBP for three years, 
working on projects that bring visibility to underserved groups within the 
AAPI community. As the Director of Events, Sherry leads a 12-member 
team in planning, strategy, and execution of Plate by Plate, the 
organization’s signature annual tasting benefit gala. This year’s theme is 
Community Development, and the 2025 beneficiary is Adhikaar, a 
women-led organization serving NYC’s Nepali-speaking community that 
raises awareness around immigrant rights and social justice. In addition, 
Sherry is doubling her volunteer commitment by mentoring with Asian 
American Dream, where she supports first-generation college students 
with career advice, leadership workshops, and one-on-one guidance. 
Sherry sees her company’s values reflected in her volunteer work: 
“Bringing people together, celebrating diverse identities, and creating 
spaces where everyone feels seen and supported reflects our commitment 
to inclusive growth,” she notes. 
 
Joseph Faillace – Montague, NJ 
 
The December holiday season is a financial and emotional challenge for 
many families. With that reality in mind, Joseph Faillace has organized 
toy donations on a scale that Old St. Nick would appreciate. Last year 
Joseph gave multiple hours along with five volunteer days spent creating 
a charitable “toy shop” visited by families across three counties in New 
York, New Jersey and Pennsylvania and treating over 450 children. To fill 
the shop, Joseph arranged partnerships with four groups—Toys for Tots, 
Highpoint Angels, Toys for Kids Pike County and Salt and Light 
Community Church—to collect a variety of toys. He also coordinated with 
local schools and nonprofits to promote awareness of the toy shop in 
progress and identify eligible families to support. Once the grand opening 
was scheduled, families visited the shop by appointment over a period of 
2 weeks to select toys their kids would love. In addition to toys, some 
families with greater needs received donations of utilities, food and other 
necessities. Joseph cites “doing well by doing good” as the spirit of this 
volunteer project. 
 
John Pater – Arlington, VA 
 
It may seem like everything is digitized, with data always accessible, but 
John Pater can tell you firsthand that’s not always the case. As a 
volunteer with the Museum of Contemporary Art Arlington, John led a 
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project that began with a spreadsheet, manually updated over many 
years, with fragmented records of past employees, exhibiting artists and 
board members that made finding information cumbersome at best. 
Through a digital transformation, that hodgepodge of museum history is 
now a searchable archive, preserving institutional memory and allowing 
staff, researchers and the public to easily explore the museum’s exhibition 
history. John’s commitment to the Arlington community comes through in 
his assessment of the project outcomes, which include “strengthening 
community engagement by fostering a deeper connection to Arlington’s 
creative heritage, making local art history more inclusive, discoverable and 
enduring,” he explains. “This effort celebrates individuals who have shaped 
the museum’s legacy,” he concludes. Given the value of the new digital 
archive, it’s fair to say John is now part of that legacy too. 
 
Jim (JT) Thomas – O’Fallon, MO 
 
The Access Point Apprentice program in St. Louis offers opportunities for 
high school graduates from underrepresented communities to gain skills 
for technology jobs. In the initial year of the program, it became clear that 
a challenge for participants was developing the hard technical skills to 
become a software engineer without the traditional four-year college 
experience. That’s when Jim Thomas, better known to O’Fallon colleagues 
as JT, stepped up to volunteer his expertise. Over 18 months starting in 
2024, JT has designed and matured a Java programming course for the 
Apprentice program, planning the curriculum, leading onsite instruction, 
and providing a 1-1 mentorship for class members to personalize their 
preparation for entering the tech field. Along with key technical skills, JT’s 
curriculum includes professional soft skills that are vital for success at 
Mastercard and, broadly, in the business world. “JT is a gifted instructor 
who finds a way to make very complicated concepts fun and engaging,” 
reports his colleague and nominator, Matt Cahalin, who also calls out the 
significant personal time JT devotes to creating positive outcomes for 
participants and the Apprentice program. 
 
Audrey Weigel – Purchase, NY 
 
“I always strive to lead and deliver impact in ways that matter,” says 
Audrey Weigel of her history as a volunteer. For individuals striving to 
learn essential English language skills that can open doors to 
employment, education and overall easier integration into American 
society, Audrey’s volunteer impact is, in ways, immeasurable. She gives 
her time every Wednesday evening to teach English through The Open 
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Door NJNY, a nonprofit organization that offers free classes to adult 
immigrants in New York who are English language learners. Audrey’s 
curriculum covers practical language and vocabulary to support daily 
interactions as well as workplace communication, understanding public 
services and encouraging community engagement. Audrey’s commitment 
to community and to leadership and learning are ongoing features of her 
volunteer activities. Previously, she taught coding skills to high school girls 
in a 5-month Girls4Tech & Code program and also volunteered with Girls 
Who Code. “I support our company’s mission,” says Audrey, “empowering 
the next generation” and “aligning to values of the Mastercard Way to 
help others grow in confidence and capability.” 
 
Teams 

Amy Seabourne; Neeraj Gandhi; Parth Prajapati; Aya Maoui; Olayinka 
Oluleye; Kanwal Ashraf; Grishma Rajput; Lauren Qin; Yusra Khan; 
Shubhrika Tyagi; Dina Shaaban; Kate Karn – Toronto, Canada 

When you’re looking for a job and also making a new home in a new 
country, having a knowledgeable, trusted mentor means everything. 
These Toronto team members stepped into impactful roles by 
participating in an ACCES Employment Speed Mentoring event—an 
opportunity made possible through Canada’s social impact initiative, 
Mastercard Changeworks™. This setting allowed them to extend their 
reach to many more job seekers. ACCES (Accessible Community 
Counseling and Employment Services) is a Canadian nonprofit that 
targets individuals from diverse backgrounds for assistance. These career 
mentors were ready to share details on the Canadian job market, 
resources and tips on job hunting, along with information on potential 
opportunities within the company. They also demonstrated what good 
mentors use—listening skills, to understand what a mentee is looking for 
in a position as well as other issues and concerns. “New immigrants, who 
had years of experience in their home country, but were frustrated by 
their initial job hunting in Canada, felt much more empowered after 
speaking with us,” reports employee volunteer Amy Seabourne. Some 
mentors and mentees also connected on LinkedIn for continued career 
advice. “Everyone on our team was super patient and friendly,” says Amy. 
“We definitely echoed the Mastercard value of leading with heart and 
making a positive impact.” 

Los Angeles and St. Louis responders: Agnese Hornung; Alison Ang; Anyel 
Arslanian; Brian Chostner; Bridget Hart; Byron Ward; Charmaine Warren; 
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Christy Corrington; David Mitrano; Dawn Jones; Deann Donohue; Denise 
Sommavilla; Edward Nahlik; Elisheba Williams; Eric Hrnicek; Erika Cruz; 
Haragopal Avvaru; James Atchison; Janet Kelleher; Jay Wilkins; Jeffrey 
Wildberger; Joe Kaczorowski; Karen Muraca; Kate Bennett; Kendra 
Brown; Kimberly Wilson; Lavern Gilliard; Lisa Thompson; Lisa Yates; 
Loyalty Miller; Melissa Rawlings; Michelle Cleave; Nicholas Harris; Raina 
Kadavil; Rhanda Miller; Ryan Morabito; Stacy Whitmire; Sylvia Black; 
Terry Winfree; Woojin Ky 

Mastercard and the American Red Cross have a long partnership that has 
aided countless communities in times of catastrophe. This year is no 
exception—except perhaps greater needs than ever. In January, wildfires 
in Los Angeles burned over 400,000 acres. And in May, a tornado tore 
through 20 miles of Greater St. Louis, damaging or destroying some 7,000 
homes. In response to the LA fires, 22 Mastercard volunteers, who are 
specially trained as Red Cross disaster responders, arrived in two teams, 
working over 2 weeks to support a total of 8,170 households around the 
region by assisting in shelters, connecting residents to resources and 
critical supplies, and even helping with crucial paperwork. Only months 
later, 14 STL disaster responders—some who also responded to the LA 
wildfires—tackled the tornado’s aftermath, pitching in to facilitate 
cleanup efforts and staff shelters, and providing more than 114,000 
meals and snacks and over 25,000 relief items. “The effectiveness of our 
volunteers can surprise even Red Cross officials,” reports LA fires 
volunteer Kendra Brown. A local shelter manager who acknowledged 
hearing of the first-of-its-kind Mastercard Red Cross program exclaimed, 
“This was my first direct experience with the Mastercard volunteers and I 
surely hope it is not my last.” Well done all! 
 

#  #  # 
 
 
 
 
 
 


