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PRICELESS PLANET COALITION ISSUER CASE STUDY

GLS Bank ran a Priceless Planet Coalition campaign
which led to a significant increase in number of cards
issued during the campaign.

Context and Challenge

* GLS Bank is the largest ecobank in Germany with over 240k
customers and is embedded in the cooperative banking group of
DZ Bank, the 15t Issuer in Europe to leverage PPC

* GLS is the fastest growing bank in the cooperative banking group
when it comes to newly issued Mastercard cards, so acquisition
was the objective for this campaign

Approach

* Launched a campaign in April 2021 via social media (Instagram,
Facebook, Twitter, LinkedIn and XING), display banners on the
bank’s website, integration into the online process for opening a
new bank account, and inclusion in internal and external
newsletters

* GLS planted a tree for each new Mastercard issued

Campaign Examples
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