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Even though the global payment ecosystem proved resilient to the COVID19 Crisis and will most likely 
play a key role in the economic recovery process, it has also seen many challenges and opportunities that 
may change the industry forever. In the Middle East and Africa, Digital Payments are taking the driving 
seat. 

Whilst internet 
penetration in Africa 
is steadily growing  
(currently at 28%),
in some Middle Eastern 
countries like Kuwait,
Qatar, the UAE 
and Bahrain 
that number has already
reached 99%
Statista 2020 (Internet penetration =
percentage of population 
with access to internet)

UAE: online grocery searches jumped by 560% 
between January and March 2020 and 82% of 
the population consider contactless to be their 
preferred method of payment when buying in-store
SEM rush analytics; Mastercard Consumer Polling data, April  2020

EGYPT: Jumia, one of the most well-known 
online shopping platforms in Egypt reported 
50% online sales increase in the first weeks 
of the COVID19 crisis, with many customers 
switching to online payments
Jumia, press release May 2020

SAUDI ARABIA: Contactless Payments 

grew 3x times as fast as non-contactless 
transactions in the month of March 2020 
and large e-commerce platforms reported 
200% growth in online sales

Mastercard Data Warehouse; Arabnews.com 2020

IRAQ: Due to the outbreak of the 
pandemic, Basra Retirement Directorate 
delivered Mastercard cards to retirement 
homes using drones to enable recipients to 
shop online
National Iraqi News Agency 2020

SOUTH AFRICA: 37% of South Africans 
say they are shopping online more due to the 
outbreak of COVID19
Nielsen syndicated study on the impact of COVID-19 on consumer 
behaviour in South Africa

ACROSS THE CONTINENT:  African
governments, banks and non-bank payment 
companies are taking strong measures to 
encourage digital payments as opposed to 
using cash (including reduced fees)

MCKinsey: How the COVID19 crisis may affect electronic payments in Africa

The act of running to the store for groceries, medicine and other necessities has 
changed dramatically. TOUCH-FREE is becoming the preferred way to shop, pay 
or pick up and key players across all industries need to consider “touch-free” 
capabilities for payments, service provision, delivery and beyond.

ONLINE SHOPPING & CONTACTLESS ARE HERE TO STAY 

By 2022 the African 
e-commerce
market is
expected to reach

$22 billion

Statista 2020

Small 
entrepreneurs across 
the region will need to
consider 
expanding their business
online, whilst taking 
advantage of today’s 
innovative yet simple
solutions 

Our white label SME platform Simplify Commerce™ enables acquiring 
banks and technology partners to integrate and brand it as their own, 
allowing their merchants to build webstores and accept secure 
payments within days and without any coding knowledge

Find out more: 

As the pandemic grew, South African fashion retailer Candy Smith refocused her sewing 
production capabilities to making face masks. In order to distribute them across the country, she 
decided to open a webstore using Standard Bank’s new all-in-one small business platform 
SimplyBlu, powered by Mastercard Payment Gateway Services (Simplify Commerce). 

“Ninety percent of my businesses are closed but with this opportunity, we can still survive.”
Candy Smith, Free State Fashion Week, South Africa
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