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Research Methodology and Market Context Azerbaijan
JJ

Methodology Market Context

Sample Description and Size . . o ) .
Small and medium-sized enterprises (SMEs) are an increasingly important part of Azerbaijan’s economic landscape,

contributing to employment generation and supporting the country's broader diversification agenda beyond oil and gas.

SME decision-maker of 102 eulpelillaSeE RIS sectors SMEs are positioned within the national development framework as a key driver of private sector growth, entrepreneurship

established for >1 year, excluding start-ups and liberal and job creation.

professmns According to Small and Medium Business Development Agency of Azerbaijan, citing data from the State Statistics
Committee of Azerbaijan, the number of SMEs reached 424,437 in 2024, reflecting a 5.8% year-on-year increase. In the

Data Collection Method same year, SMEs generated AZN 21.1 billion in value added and employed 417,800 people, accounting for 45.3% of total

employment in the country. These figures underline the growing contribution of SMEs to Azerbaijan’s economic activity and

Telephone interviews labor market.

The policy environment continues to support SME development under the country’s long-term socio-economic framework,
including “Azerbaijan 2030: National Priorities for Socio-Economic Development,” where SMEs are positioned as a key
QUOta source of growth and employment. Efforts are focused on improving the business environment, strengthening institutional

support and expanding access to finance.

Representative mix in terms of company size
At the same time, Azerbaijan is advancing digital transformation across the financial ecosystem. The Central Bank of

(mICI’O, small and medlum) Azerbaijan Financial Sector Development Strategy 2024-2026 targets an increase in the average number of annual
cashless transactions per individual from 93 to 200, with the indicator already reaching 163 in 2024, reflecting rapid
Fieldwork Period adoption of digital payments. This shift is creating a more enabling environment for SMEs to access financial services,

operate more efficiently and participate in the formal economy.

Q12026

External benchmarks highlight both strengths and remaining constraints. According to the World Bank B-READY 2025,
Azerbaijan scores 87/100 in Financial Services, while Business Insolvency remains at 36/100, indicating ongoing structural
challenges. At the same time, the World Bank Enterprise Survey shows that 88.0% of firms have a bank account, 31.6%
use bank financing for investment, and 8.4% identify access to finance as their main obstacle.
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o Country summary Azerbaijan

SME PROFILE  DIGITALIZATION

The SME landscape is dominated by small (50%) and Adoption of digital payments is mixed: 49% accept card
micro (40%) enterprises. The primary industries are payments, 39% accept mobile payments, and 26% accept online
retail (25%), professional services (22%), and food & payments. However traditional payment methods still d
beverages (19%). SMEs are moderately optimistic in terms of customer preference, with cash (36%) and bank-to-bank
about the local economy, with 55% describing the transfers (38%) accounting for nearly three-quarters of all

current economic situation as good. A slight majority transactions. A majority of SMEs (55%) see no challenges in
(53%) operates exclusively through physical adopting more digital payments. For those who do, tax
locations, while 37% uses a combination of physical implications (14%) and high transaction costs (10%) are the main
and online channels. barriers.

BUSINESS FUNDING

More than half of SMEs (55%) use a business card for expenses. However, personal
cards are still prevalent, with 34% using a personal card. The main reasons for using
personal cards are a perceived lack of need for a business card (14%) and the
convenience of obtaining a personal card (10%). Nearly one in four SMEs (23%)
sought external funding in the past 12 months.

PAST & FUTURE IMPACT GROWTH & CONCERNS

Looking back, SMEs faced some setbacks: a majority (57%) experienced a revenue decrease in the past

"

12 months, compared to only 20% who saw an increase. The main negative factors impacting b The key concern keeping entrepreneurs up at night is financial concerns (e.g., credit/loan repayments),

in the past year were inflation (56%) and a lack of qualified personnel (29%). On a positive note, SMEs
were positively impacted by technological progress (29%) and political stability (28%). Despite past
challenges, there is cautious optimism for the future: 50% feel confident about the next 12 months, and
41% project an increase in revenue. The need for funding is primarily for expansion, with 31% looking
for credit to grow their business and only 12% to maintain their business.

cited by a significant 45%. When looking at growth opportunities, SMEs see the highest potential in easier
access to financial services/credit/funding (53% see high potential), providing simple, seamless, and
user-friendly payment methods (45% see high potential), and training and upskilling staff for the future
(45% see high potential).
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Azerbaijan

PROFILE

MAIN CHANNEL

53%

Only through one or more physical

locations

CURRENT ECONOMIC
SITUATION

;

@ TOP 2
(Rather good 49%
*+ Very good) Payments
via cards

DIGITALIZATION

DIGITAL PAYMENTS CURRENTLY ACCEPTED

©

26% 39%
Online Mobile
payments payments

BUSINESS FUNDING

TYPES OF CARDS USED

Sought for external
B Personal cards funding or capital for
Business cards business in P12M
(o) (% Yes)

™M

PAST & FUTURE IMPACT

MOST: LEAST:
U (HIGHEST PERCENTAGE ALREADY WORKING ON IT) 1 (LOWEST PERCENTAGE ALREADY WORKING ON IT)
6494 Facilitating digital payments 17%  Improving cybersecurity
e Implementing artificial
) 0,
2504  Increasing digital inclusion 14% inteligence
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) 0,
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®
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optimistic N12M

EXTENT OF TAKING ACTIONS

0000000000

00000000;; 840/0
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2¢ to helping me grow my business be

HIGH GROWTH POTENTIAL

3
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user-friendly payment methods

3 Training and upskilling staff for
the future
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KEY CONCERN KEY BUSINESS CONCERN
Not having enough
Financial concerns financial resources to
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>
ST 1 9% LACKING ACCESS
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Research Methodology and Market Context Bahrain
JJ

Methodology Market Context

Sample Description and Size
P P Small and medium-sized enterprises (SMEs) are the cornerstone of Bahrain's economic strategy, playing a central role in

strengthening economic resilience and sustaining commercial activity. SMEs dominate the business landscape, with

SME decision-maker of 181 Companies across various sectors approximately 85,700 active registrations accounting for around 93% of all commercial establishments with 81pc being

established for >1 year excluding start-ups and liberal Bahraini-owned, 39pc owned by women, and 23pc by youth. This significant presence underscores the importance of
. ’ targeted initiatives to support and enhance the SME sector’s contribution to the national economy. To steer this vital
professwns sector, the SMEs Development Board was established in 2017, bringing together key organizations like the Ministry of

Industry and Commerce, the Economic Development Board, and Tamkeen to drive a unified national strategy. [SMEs
Development Board | Ministry of Industry and Commerce], [MSMEs make up 93% of active businesses | THE DAILY
Data Collection Method TRIBUNE | KINGDOM OF BAHRAIN]

F2F interviews Ownership within the sector is diverse and inclusive, with 75.1% of businesses owned by Bahrainis, 34.6% by women, and
27.5% by youth, fostering broad participation in entrepreneurship. [MSMEs make up 93% of active businesses | THE
DAILY TRIBUNE | KINGDOM OF BAHRAIN].

Quota The Labour Fund (Tamkeen) is a key governmental body executing this national vision. Having already contributed BD2.6
billion to the economy over two decades, its new strategic cycle (2026-2030) is centered on six core objectives: manpower
Representative mix in terms of company size upskiling, talent enablement, employment incentives, startup support, SME expansion, and the reinvention of business
X . models. This strategy aims to future-proof the workforce with ambitious plans that include training 50,000 Bahrainis in
(mlCI’O, small and med|um) Artificial Intelligence (Al) by 2030. [Bahrain News: Tamkeen's sixth cycle ‘to focus on strategic growth’]

In response to regional economic challenges, Tamkeen is considering providing exceptional support, such as temporarily
covering the full salaries of Bahrainis in affected SMEs. This proposal aims to ensure household stability, ease financial
pressures on employers, and sustain the national economic cycle. [Tamkeen urged to support Bahrainis working in SMEs]

Fieldwork Period

Q12026
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https://www.gdnonline.com/Details/1346203
https://www.google.com/url?q=https://www.moic.gov.bh/en/node/2793
https://www.google.com/url?q=https://www.newsofbahrain.com/bahrain/126335.html
https://www.google.com/url?q=https://www.newsofbahrain.com/bahrain/126335.html
https://www.google.com/url?q=https://www.gdnonline.com/Details/1376241
https://www.google.com/url?q=https://www.zawya.com/en/economy/gcc/tamkeen-urged-to-support-bahrainis-working-in-smes-wg1m936h

, Country summary Bahrain

SME PROFILE  DIGITALIZATION  BUSINESS FUNDING

The SME landscape is primarily composed of micro

Adoption of digital payments is strong and diverse: 81% accept
(60%) and small (30%) enterprises. The main .p gita’ pay ) 9 P
. 3 } 3 . mobile payments, 63% accept online payments, and 53% accept ) " . )
industries are retail (35%) and professional services - . ) . There is a near-even split in card usage for business expenses: 62% use a business
o card payments. The payment mix is varied, with mobile payments ) . .
(16%). SMEs are generally optimistic about the local ) - ) card, while 57% use a personal card. The primary reasons for using a personal card
) , o (31%) being the most used digital method, followed by online L. X )
economy, with a solid 65% describing the current ) ) are better benefits/rewards (28%) and finding it easier or faster to obtain one (24%).
I L . (14%) and card (12%). Cash still accounts for 21% of transactions. . 5
economic situation as good. A significant portion . B . Only 18% of SMEs sought external funding in the past 12 months, suggesting a
B . Over a third of SMEs (37%) see no challenges in adopting more ) . .
(48%) operates through a combination of physical - . relatively stable financial environment.
) i . ) digital payments. For those who do, high investments costs (30%)
and online channels, with 39% operating from brick- . . . .
. and high transaction costs (28%) are the main barriers.
and-mortar locations only.

PAST & FUTURE IMPACT GROWTH & CONCERNS

nfidential

The past year presented a mixed picture, with 30% of SMEs reporting a revenue increase versus 36%
who saw a decrease. The main negative factor was inflation (55%). A notable 26% reported no
positive impacts on their business in the last year. Confidence for the future is high: 80% feel confident
about the next 12 months, although only 31% project a revenue increase. The need for credit is balanced,
with 20% seeking it to grow and 9% to maintain the business.

The key concern for entrepreneurs is maintaining and growing the business (30%), followed by
financial concerns (17%). SMEs see the highest potential for growth in customer-facing and security
improvements: accepting digital payments across multiple channels (56% see high potential), providing
simple, seamless, and user-friendly payment methods (43% see high potential), easier access to financial
services/credit/funding (43% see high potential).



Infographic Bahrain

PROFILE DIGITALIZATION BUSINESS FUNDING
MAIN CHANNEL CURRENT ECONOMIC DIGITAL PAYMENTS CURRENTLY ACCEPTED TYPES OF CARDS USED
SITUATION
48% l@ @ Sought for external
I @ TOP 2 B Personal cards funding or capital for
A combination of both physical and (Rather good 53% 63% 81% Business cards business in P12M
i ; ; %Y
online channels + Very good) Payments Online Mobile ®) (% Yes)
via cards payments payments (A
PAST & FUTURE IMPACT GROWTH & CONCERNS
EXTENT OF TAKING ACTIONS HIGH GROWTH POTENTIAL KEY CONCERN KEY BUSINESS CONCERN
v | MOST: X | LEAST: Not having enough
[J (HIGHEST PERCENTAGE ALREADY WORKING ON IT) [J— (LOWEST PERCENTAGE ALREADY WORKING ON IT) Maintaining/growing financial resources to
’300 business ,3 40/ take/ operate business
S Implementing artificial online
379 Facilitating digital payments 229% intglligencel g artiic 3 ’ !
2904  Increasing digital inclusion 2190 Expansion into new markets ACCESS TO 1 90 é
Y 9dg 0 P FINANCIAL P&S Jo LACKING ACCESS i
on i ; TO DIGITIZE BUSINESS N = 1
) . Expansion into new business g‘
25%  Improving cybersecurity 16% velgicals/diversiﬂcation

NEED FOR SUPPORT (TOP 3 MUST HAVES)
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user-friendly payment methods

QD i oo
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3 senvices/creditffunding from govemment upskiling team digital security
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Research Methodology and Market Context Egypt

Q

Methodology

®
©

Sample Description and Size

SME decision-maker of 205 companies across various sectors
established for >1 year, excluding start-ups and liberal
professions

Data Collection Method

F2F interviews

Quota

Representative mix in terms of company size
(micro, small and medium)

Fieldwork Period

Q12026

O]

Market Context

Small and medium-sized enterprises (SMEs) are a cornerstone of Egypt's economy and a
critical driver of private-sector activity, employment and inclusive growth. According to the Micro,
Small and Medium Enterprises Development Agency (MVSMEDA), micro, small and medium
enterprises represent around 90% of Egypt’s private sector, contribute approximately 43% of
GDP, and account for about 75% of total employment, underscoring their central role in
economic resilience and social stability. This importance is embedded in Egypt Vision 2030 and
the government’s 2024—2027 economic reform program, which prioritize private-sector
expansion, SME formalization, export readiness and digital transformation, supported by recent
policy reviews. This policy focus is reinforced by the Central Bank of Egypt (CBE), which plays a
direct role in expanding SME access to finance. The framework is supported by regulatory
measures that allow simplified SME lending, including alternative credit assessment models and
dedicated SME banking units, and is actively enforced through supervisory action. Together with
MSMEDA's expanding financing programs and formalization incentives, the CBE's stance
positions SME finance as a core lever for growth, financial inclusion and private-sector
resilience.



Country summary Egypt

SME PROFILE  DIGITALIZATION  BUSINESS FUNDING

The SME landscape is dominated by micro-enterprises

(69%). The main industries are professional services Mobile payments are well-adopted (65%), but card (48%) and

(29%), construction/real estate (24%), and especially online payment acceptance (13%) lag behind. The There is an almost even split in card usage for business expenses: 48% use a
manufacturing (17%). SMEs are pessimistic about economy is heavily reliant on traditional payment methods, with business card, while 52% use a personal card. The main reasons for using personal
the local economy, with only 40% describing the current cash alone accounting for a staggering 74% of all transactions. Only cards are a perceived lack of need for a business card (22%) and finding it easier or
economic situation as good. A strong majority (64%) a small fraction of SMEs (8%) see no challenges in adopting digital faster to obtain one (19%). Almost one in three SMEs (32%) sought external funding
operates through a combination of physical and payments. The primary barriers are high transaction costs (48%) in the past 12 months.

online channels, showing a clear omnichannel and tax implications (35%).

presence.

PAST & FUTURE IMPACT GROWTH & CONCERNS

nfidential

The past year was extremely challenging, dominated by the devaluation of the currency (77%) and
inflation (52%). Consequently, 43% of SMEs reported a revenue decrease, while 37% saw an increase.
The main positive driver was improved infrastructure (38%). Pessimism persists, with only 40% feeling
confident about the next 12 months and just 31% projecting revenue growth. The need for credit is more
often for growth than survival, with 18% seeking it to grow their business and 14% to maintain it.

The number one concern keeping entrepreneurs up at night is the fear of going bankrupt or simply
staying in business (33%). There is an overwhelming demand for support across the board. SMEs see the
highest potential for growth in providing simple, seamless, and user-friendly payment methods (75% see
high potential), access to training and development support (58% see high potential, and training and
upskilling staff for the future (55% see high potential).



Infographic Egypt

PROFILE

MAIN CHANNEL CURRENT ECONOMIC
SITUATION

64

| TOP 2

A combination of both physical and 40, B (Rather good

online channels + Very good)

DIGITALIZATION

DIGITAL PAYMENTS CURRENTLY ACCEPTED

D & @

48% 13% 65%
Payments Online Mobile
via cards payments payments

BUSINESS FUNDING

TYPES OF CARDS USED

Sought for external
funding or capital for
business in P12M

(% Yes)

I Personal cards
Business cards

O
MM

PAST & FUTURE IMPACT

EXTENT OF TAKING ACTIONS
MOST: LEAST:
U (HIGHEST PERCENTAGE ALREADY WORKING ON IT) 1
269 Facilitating digital payments 15%
Expansion into new sales
) 0,
20% channels 0%
179%  Expansion into new markets 0% inteligence

0000000000

@) i gao
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Increasing digital inclusion

Improving cybersecurity

Implementing artificial

Digital and online payments are ylp '
to helping me grow my business be!

HIGH GROWTH POTENTIAL

3

Access to training and
development support

3 Training and upskilling staff for
the future

GROWTH & CONCERNS

KEY CONCERN KEY BUSINESS CONCERN
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, Going bankrupt/ staying ’ technology/ solutions to
in business enable e-commerce
330" 30%

3
©

Improving physical and
digital security
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Effective regulatory support Supporting, managing or
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Research Methodology and Market Context Jordan

Q Jj

Methodology Market Context

Sample Description and Size o ] .
Small and medium-sized enterprises (SMEs) form the backbone of the Jordanian economy. The

SME decision-maker of 317 companies across various sectors International Labour Organization (ILO), citing the Department of Statistics, reports that SMEs constitute
. . . i 9 i i i i i
established for >1 year, excludlng start-ups and liberal appr.ommately 99.5/0 of a.II enterprises. Thgse businesses are indispensable for employment and play a vital
. role in addressing the nation's key economic challenges. [ILO Report: Jordan MSA]
professions

To empower this crucial sector, Jordan is leveraging a multi-layered partnership strategy. These initiatives
range from regional agreements with nations like Egypt to establish joint industrial zones, to key domestic
collaborations with global bodies. A prime example is the formal partnership between the Jordan Enterprise
Development Corporation (JEDCO) and the United Nations Development Programme (UNDP), which
focuses on boosting innovation and the green economy by providing targeted support to SMEs, particularly
those led by youth and women. [Egypt, Jordan to activate deals], [Memorandum of Understanding Between
Quota JEDCO and UNDP]

Data Collection Method

F2F interviews

Representative mix in terms of company size The concerted effort of these collaborations signals a clear strategic pivot for Jordan's economy. This shift
from high-level strategy to direct impact is already underway, as evidenced by the UNDP's "Green Growth
and Jobs Accelerator.” Through this project, 22 Jordanian SMEs were selected to receive technical
assistance and financial grants to adopt environmentally friendly practices and develop innovative green
business models. [22 Jordanian SMEs Advance Green Business Transformation]

®
©

(micro, small and medium)

Fieldwork Period

Q12026
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https://www.google.com/url?q=https://www.ilo.org/sites/default/files/2025-02/58677%20-%20Jordan%20MSA%20Report%20-%20Final%20-%20web_0.pdf
https://www.google.com/url?q=https://www.zawya.com/en/economy/north-africa/egypt-jordan-to-activate-deals-in-health-industrial-zones-smes-vo9b4zin
https://www.google.com/url?q=https://jedco.gov.jo/EN/NewsDetails/Memorandum_of_Understanding_Between_JEDCO_and_the_United_Nations_Development_Program_to_Enhance_Entrepreneurship_and_Innovation
https://www.google.com/url?q=https://www.undp.org/jordan/press-releases/22-jordanian-smes-advance-green-business-transformation-support-undp-jobs-accelerator-project

c Country summary Jordan

SME PROFILE  DIGITALIZATION  BUSINESS FUNDING

Digital payment adoption is high for cards (73%) and online

The SME landscape consists almost entirely of micro- (73%), but lower for mobile payments (44%). Despite high

enterprises (96%). The dominant industry is retail,

. L . acceptance rates, cash remains king in transaction volume, Personal cards are somewhat more commonly used for business expenses (37%)
making up a majority of businesses (53%). SMEs are ’ . . .
L accounting for 52% of all payments. Bank transfers (23%) and card than business cards (33%). The main reasons for using personal cards are a
extremely pessimistic about the economy; a ) ) . ) L .
) ) o payments (14%) follow at a distance. Over a third (37%) see no perceived lack of need for a business card (17%) and finding it easier or faster to
staggering 77% describe the current situation as bad. A challenges in adopting digital payments. For those who do, not obtain one (8%). Only 15% of SMEs sought external funding in the past 12 months
strong majority (66%) operates exclusively through ’

fitting the current business model (24%) and a preference for

physical, brick-and-mortar locations. cash (13%) are the main barriers.

PAST & FUTURE IMPACT GROWTH & CONCERNS

Concerns are focused on survival: maintaining/growing the business (35%), the fear of going bankrupt
The past year was exceptionally difficult. An overwhelming 80% of SMEs reported a revenue decrease, . 9 g g h ; ; /.0)' g E . g
) ; . . . . . . (24%) and financial concerns (22%) are the top issues. Given the difficult climate, the perceived
while only 8% saw an increase. The main negative drivers were inflation (68%) and political instability . Lo . L
- L . . . . Lo potential for most growth actions is lower than in other markets. The top areas are providing simple,
(31%). A significant 36% reported no positive impacts on their business. This pessimism carries into the . . . M
) . seamless, and user-friendly payment methods (57% see high potential), accepting digital payments across
fulure: only 36% feel confident about the next 12 months, and just 24% project revenue growth. multiple channels (49% see high potential) and training and upskilling staff for the future (43% see high
However, the need for credit is low, with only 7% seeking it for growth and 9% to maintain their business. poter:)tial) : 9P g P 9 ° 9

nfidential



Infographic Jordan

BUSINESS FUNDING

PROFILE DIGITALIZATION
MAIN CHANNEL CURRENT ECONOMIC DIGITAL PAYMENTS CURRENTLY ACCEPTED
SITUATION :

66 G ®
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®
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cocessesse Stongly agree) the future
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ACCESS TO 199 Lackine access

FINANCIAL P&S
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o o
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>

©
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Research Methodology and Market Context Kazakhstan

Q

Methodology

®
©

20

Sample Description and Size

SME decision-maker of 100 companies across various sectors
established for >1 year, excluding start-ups and liberal
professions

Data Collection Method

F2F interviews

Quota

Representative mix in terms of company size
(micro, small and medium)

Fieldwork Period

Q12026

O]

Market Context

Small and medium-sized enterprises are a key pillar of Kazakhstan’s economic diversification
agenda. As part of its state policy, the government positions SMEs as a primary driver of growth,
employment and middle-class development, with a focus on expanding non-resource sectors,
accelerating digitalization and improving productivity.

Kazakhstan has implemented a comprehensive SME support framework, including interest rate
subsidies, loan guarantees, concessional financing and grant programs, delivered through
Damu Entrepreneurship Development Fund and the National Chamber of Entrepreneurs
Atameken. As of the end of 2025, SMEs accounted for nearly 40% of GDP, with more than 2.15
million active entities and over 4.4 million people employed in the sector — almost half of the
country’s economically active population.

Amid ongoing digital transformation and strengthened tax administration reforms in 2026,
Kazakhstan continues to advance a more formalized and transparent SME ecosystem, while
addressing persistent challenges related to access to finance, skilled labor shortages and
administrative burden.



O Country summary Kazakhstan

SME PROFILE

The SME landscape is uniquely dominated by medium-
sized enterprises (44%), followed by micro (33%) and
small (23%). Key industries are manufacturing (32%)
and professional services (23%). SMEs are
pessimistic about the local economy, with 58%
describing the current situation as bad. A majority
(51%) operates through a combination of physical
and online channels, with 41% in physical locations
only.

DIGITALIZATION

Digitalization is characterized by high adoption of online payments
(85%) and mobile payments (50%), but lower card acceptance
(39%). The payment landscape, however, is dominated by bank-to-
bank transfers, which account for 66% of all transactions. Cash
usage is almost non-existent at just 5%. 47% of SMEs report that
they do not accept cash at all.

PAST & FUTURE IMPACT

The past year was positive, with 46% of SMEs reporting a revenue increase versus 37% who saw a
decrease. The main negative drivers were inflation (76%) and a lack of qualified personnel (46%).
Positive impacts were driven by technological progress (28%) and a growing domestic market (23%).
SMEs are cautiously optimistic, with 50% feeling confident and 47% projecting revenue growth for the

next year.

21

BUSINESS FUNDING

Card usage for business expenses is very low, with 58% not using any cards at all.
Where cards are used, business cards (35%) are preferred over personal cards
(10%). A significant 30% of SMEs sought external funding in the past 12 months, with a
strong preference for a business line of credit (21%).

GROWTH & CONCERNS

The number one concern for entrepreneurs is staffing issues (32%), followed by financial concerns
(20%). Reflecting this, SMEs see the highest potential for growth in human capital and skills: training
and upskilling staff for the future (65% see high potential), providing simple, seamless, and user-friendly
payment methods (60% see high potential) and access to training and development support (58% see high
potential).

and Confidential
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Infographic Kazakhstan

DIGITALIZATION

PROFILE
MAIN CHANNEL CURRENT ECONOMIC
SITUATION

519 )
I TOP 2
A combination of both physical and (Rather good 39%
online channels + Very good)

Payments

via cards

DIGITAL PAYMENTS CURRENTLY ACCEPTED

©

85% 50%
Online Mobile
payments payments

BUSINESS FUNDING

TYPES OF CARDS USED

m I Personal cards

Business cards

O
MM

Sought for external
funding or capital for
business in P12M

(% Yes)

PAST & FUTURE IMPACT

EXTENT OF TAKING ACTIONS

U

MOST:
U (HIGHEST PERCENTAGE ALREADY WORKING ON IT)

679% Facilitating digital payments
43%

39%

Increasing digital inclusion

Expansion into new sales
channels

©
504

Feels confident /
optimistic N12M

0000000000
000000cc0O0
(X ]

22

LEAST:
(LOWEST PERCENTAGE ALREADY WORKING ON IT)

2494  Improving cybersecurity
Implementing artificial
0,
21% intelligence
Expansion into new business
18% verticals/diversification

86%

Digital and online payments are glp .
to helping me grow my business be!

HIGH GROWTH POTENTIAL

3

Providing simple, seamless and
user-friendly payment methods

3 Access to training and
development support

GROWTH & CONCERNS

KEY CONCERN KEY BUSINESS CONCERN
Not knowing how to
Staffing issues properly market business
online
£, 25\
>
é&%ﬁ%ﬂfp&s 1 4% LACKING ACCESS

TO DIGITIZE BUSINESS [l Q
NEED FOR SUPPORT (TOP 3 MUST HAVES)

O 0 ©O

Supporting, managing or Effective regulatory support Access to better data,
upskilling team i from govemment i analytics and insights
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Research Methodology and Market Context Kenya
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Methodology
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Sample Description and Size

SME decision-maker of 302 companies across various sectors
established for >1 year, excluding start-ups and liberal
professions

Data Collection Method

Telephone interviews

Quota

Representative mix in terms of company size
(micro, small and medium)

Fieldwork Period

Q12026

O]

Market Context

Small and medium-sized enterprises (SMEs) play a significant role in Kenya's economic
landscape. SMEs are estimated to contribute over 40% of the country’s GDP and account for the
vast majority of businesses - over 90% of all private sector enterprises. They are essential for
employment creation, providing jobs to approximately 80% of the country’s workforce,
particularly within the informal sector.

The Kenyan government recognizes the importance of SMEs in achieving economic growth,
poverty reduction, and industrialization. Policy initiatives - such as the Kenya Vision 2030
blueprint and the MSME Policy - aim to foster an enabling environment for SMEs. These efforts
include improving access to finance through the Credit Guarantee Scheme, simplifying business
registration and licensing processes, supporting innovation and technology adoption, and
encouraging sector formalization.

As Kenya continues its journey toward economic diversification and industrialization, SMEs
remain a vital engine for inclusive growth, job creation, and the expansion of the country’s
middle class.



ﬁ Country summary Kenya

SME PROFILE  DIGITALIZATION

The SME landscape is heavily dominated by micro-
enterprises (80%). The top industries are
professional services (26%) and retail (26%). SMEs
are pessimistic about the economy; a staggering 81%
describe the current situation as bad. Operations are
split, with 34% operating from physical locations only
and 65% using a combination of physical and online
channels.

Kenya is a leader in mobile payment adoption, with an incredible
95% of SMEs accepting them. However, card (29%) and online
payment (39%) acceptance is lower. This is reflected in transaction
methods: mobile payments account for 41% of volume, while
cash still makes up 28%. A large majority (63%) sees no
challenges in adopting more digital payments, showcasing a
digitally-savvy mindset.

PAST & FUTURE IMPACT

The past year was difficult, with 50% of SMEs reporting a revenue decrease versus 41% who saw an
increase. Key negative impacts were i (77%) and financial/political corruption (64%). Positive
drivers included technological progress and digitalization (62%) and well-educated labor (36%).
Despite past struggles, optimism for the future is high: 66% feel confident and 70% project a revenue
increase. A significant 46% are looking for credit specifically to grow their business and 13% to maintain

their business.

25

BUSINESS FUNDING

Card usage for business expenses is remarkably low, with a significant 48% not using
any cards at all. Where cards are used, there is a slight preference for business cards
(35%) over personal cards (27%). For the minority who use personal cards, the
overwhelming reason is that it's easier or faster to get one (19%). There is a strong
demand for capital: a significant 44% of SMEs sought external funding in the past year.
The most sought-after funding type was a personal loan from a bank (21%).

GROWTH & CONCERNS

The primary concerns are split between maintaining/growing the business (39%) and financial
concerns (30%). SMEs see the highest potential for growth in digital-first strategies: providing simple,
seamless, and user-friendly payment methods (80% see high potential), digitizing their business (75% see
high potential), accepting digital payments across multiple channels (72% see high potential).

onfidential
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Infographic Kenya

PROFILE

MAIN CHANNEL CURRENT ECONOMIC
SITUATION

65%

. TOP 2

A combination of both physical and (Rather good

online channels + Very good)

DIGITALIZATION

DIGITAL PAYMENTS CURRENTLY ACCEPTED

D & @

29% 39% 95%
Payments Online Mobile
via cards payments payments

BUSINESS FUNDING

TYPES OF CARDS USED

Sought for external

B Personal cards funding or capital for

Business cards business in P12M
(o) (% Yes)

PAST & FUTURE IMPACT

EXTENT OF TAKING ACTIONS HIGH GROWTH POTENTIAL
MOST: LEAST:
U (HIGHEST PERCENTAGE ALREADY WORKING ON IT) 1 (LOWEST PERCENTAGE ALREADY WORKING ON IT) 3
669 Facilitating digital payments 27%  Improving cybersecurity 72%
e Implementing artificial
V) 0,
3890 Increasing digital inclusion 26% inteligence
Expansion into new sales Expansion into new business
V) 0,
35% channels 21% verticals/diversification

00000600000
°

Q@ 0
. 96%

Feels confident /
optimistic N12M

26

Digital and online payments are ylp '
to helping me grow my business be!

Digitizing businesses

Accepting digital payments
across multiple channels

3

GROWTH & CONCERNS

KEY CONCERN KEY BUSINESS CONCERN
Not having enough
, Maintaining/growing r financial resources to
business take/ operate business
39% 58% 1 onine
>
é&%ﬁ%ﬂfp&s 47% LACKING ACCESS

TO DIGITIZE BUSINESS [

e
o

Digitizing the business to

respond to changing

NEED FOR SUPPORT (TOP 3 MUST HAVES)

Access to a wider range of Access to better data,

financial services analytics and insights customer needs
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Research Methodology Morocco

Q

Methodology
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Sample Description and Size

SME decision-maker of 100 companies across various sectors
established for >1 year, excluding start-ups and liberal
professions

Data Collection Method

F2F interviews

Quota

Representative mix in terms of company size
(micro, small and medium)

Fieldwork Period

Q12026

28




. Country summary Morocco

SME PROFILE  DIGITALIZATION  BUSINESS FUNDING

The SME landscape is almost exclusively composed of Digitalization is in its infancy. 78% of SMEs do not accept any form

micro-enterprises (97%). The top industries are retail of digital payment. Card acceptance (22%) and acceptance of Personal cards are the default for business expenses, with 66% of SMEs using
(44%) and food & beverages (23%). SMEs are online payments is low (5%), while mobile payment acceptance is them. Only 13% use a business card. The primary reason for using personal cards is
optimistic about the local economy, with 66% even non-existent. Consequently, the economy is overwhelmingly that it is easier or faster to get one (34%), followed by better benefits (20%). Only 10%
describing the current situation as good. The vast cash-based, with 84% of all transactions conducted in cash. The of SMEs sought external funding in the past 12 months, the lowest of all countries in
majority (73%) operates exclusively through main barriers to adoption are a strong preference for and scope.

physical, brick-and-mortar locations. confidence in cash (37%) and the high investment cost (23%).

PAST & FUTURE IMPACT GROWTH & CONCERNS

The past year was mixed, with 36% reporting a revenue decrease versus 29% who saw an increase. The number one concern for entrepreneurs is maintaining and growing the business (49%). There is a
The main negative factor was inflation (79%). Positive impacts were driven by a growing domestic unanimous desire for upskilling and support. SMEs see the highest potential for growth in ensuring safe
market (33%) and political stability (32%). Optimism for the future is very high: 87% feel confident and cyber-secure payment processing (62% see high potential), training and upskilling staff for the future
about the next 12 months, though only 22% project revenue growth. The need for credit is low, with 13% (61% see high potential) and providing simple, seamless and user-friendly payment methods (60% see high
seeking it for growth and 8% to maintain. potential).

29 '



Infographic Morocco

PROFILE
MAIN CHANNEL CURRENT ECONOMIC
SITUATION

73% 8
| TOP 2
Only through one or more physical 66% (Rather good 2204
locations + Very good) Payments

via cards

DIGITALIZATION

DIGITAL PAYMENTS CURRENTLY ACCEPTED

©

5% 0%
Online Mobile
payments payments

BUSINESS FUNDING

TYPES OF CARDS USED

Sought for external
B Personal cards funding or capital for
Business cards business in P12M
(o) (% Yes)

™M

PAST & FUTURE IMPACT

EXTENT OF TAKING ACTIONS

MOST:
U (HIGHEST PERCENTAGE ALREADY WORKING ON IT)

A79%0  Expansion into new markets
Expansion into new sales
V)
32% channels
3094 Facilitating digital payments
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@ 000000000 O
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Feels confident /

optimistic N12M o o
(1] [ ]
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LEAST:
(LOWEST PERCENTAGE ALREADY WORKING ON IT)

U

Expansion into new business

25% verticals/diversification
Implementing artificial

22% intelligence

209  Improving cybersecurity

78%

to helping me grow my business be!

HIGH GROWTH POTENTIAL

3

Training and upskilling staff for
the future

3 Providing simple, seamless and
user-friendly payment methods

GROWTH & CONCERNS
KEY CONCERN KEY BUSINESS CONCERN
Not having enough
r Maintaining/growing financial resources to
business take/ operate business
49, [ | 17% 2 onine ° -
>
pCCESS 10 33% LACKING ACCESS

FINANCIAL P&S
TO DIGITIZE BUSINESS [

NEED FOR SUPPORT (TOP 3 MUST HAVES)

Education and a network of
i mentors/business advisory
i support

Effective regulatory support

from govemnment

Supporting, managing or
upskiling team



8

Results Nigeria




Research Methodology Nigeria
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Sample Description and Size

SME decision-maker of 306 companies across various sectors
established for >1 year, excluding start-ups and liberal
professions

Data Collection Method

Telephone interviews

Quota

Representative mix in terms of company size
(micro, small and medium)

Fieldwork Period

Q12026

O]

Market Context

Small and medium-sized enterprises (SMEs) are a fundamental component of Nigeria's economic fabric,
contributing significantly to job creation, innovation, and overall economic resilience. SMEs are estimated to
account for over 90% of businesses in the country, generating about 48% of GDP and employing more than
80% of the workforce, particularly within the informal sector. Their widespread presence highlights their
critical role in driving private sector growth and supporting livelihoods across both urban and rural
communities.

The Nigerian government has implemented a wide range of initiatives to boost SMEs across the country.
These measures include interest-free loans and grants, targeted funding through the Bank of Industry, and
government-backed lending programs via NIRSAL Microfinance Bank. Payroll and equipment grants,
formalization drives, and conditional grant schemes specifically support micro and nano enterprises. National
agencies like SMEDAN provide affordable finance, business formalization, and sector-specific programs,
while federal and state collaborations extend grants for agriculture, innovation, and climate-impact projects.
Additional support comes through credit guarantees, crowdfunding platforms, youth investment funds, and
digital innovation grants, ensuring SMEs receive both financial and capacity-building assistance to thrive in
Nigeria's evolving market.

As Nigeria pursues economic diversification and inclusive growth, SMEs remain central to achieving
sustainable development and expanding the nation’s middle class.



’ Country summary Nigeria

SME PROFILE  DIGITALIZATION  BUSINESS FUNDING

The SME landscape consists almost entirely of micro-

il ion i 0 0
et e (e i FalmakndUtHeslar: Mobile payment adoption is strong (67%), followed by card (45%)

. " . and online payments (42%). Payment methods are diverse. Cash Personal cards are overwhelmingly the choice of preference for business expenses,
agriculture (27%), retail (18%), and professional " ) . SO .

) L pay are the most (36%), closely followed by bank with 63% of SMEs using them. This is significantly higher than the 22% who use
services (17%). SMEs are moderately optimistic, with o ) . o ) . . . .

- BN transfers (35%) and on a distance by mobile payments (12%). business cards. The main reason is convenience, as 30% find it easier or faster to get
41% describing the current economic situation as good, ’ } L . o . 0 . ;
) ’ L Unlike other regions, SMEs face significant barriers to digitalization. a personal card. Just over a third of SMEs (34%) sought external funding, with a
while 59% see it as bad. A majority (57%) operates . .
L 5 ' Only 13% report no challenges. The main barrier to adapt more strong preference for government grants (15%).

through a combination of physical and online

channels. digital payments, is the higher confidence in cash.

PAST & FUTURE IMPACT GROWTH & CONCERNS

nfidential

The past year saw strong growth, with 56% of SMEs reporting a revenue increase compared to 37% who

saw a decrease. This was driven by improved government support (17%) and improved The overwhelming key concern is financial concerns (62%), particularly easy access to funding.
infrastructure (16%). However, SMEs were negatively impacted by insufficient access to credit (39%), Reflecting this, the top areas where SMEs see growth potential are related to staff and payments:
inflation (36%) and financial/political corruption (28%). Optimism is still high: 81% feel confident about training and upskilling staff for the future (79% see high potential), digitizing their business (78% see high
the next 12 months, and 68% project revenue growth. There is a massive appetite for growth capital, potential), and accepting digital payments across multiple channels (73%).

with 69% looking for credit to grow their business, and 19% to grow their business.

33 .



Infographic Nigeria

PROFILE DIGITALIZATION BUSINESS FUNDING
MAIN CHANNEL CURRENT ECONOMIC DIGITAL PAYMENTS CURRENTLY ACCEPTED TYPES OF CARDS USED
SITUATION :
57% l@ @ Sought for external
I @ TOP 2 B Personal cards funding or capital for
A combination of both physical and (Rather good 45% 42% 67% Business cards business in P12M
[ ; : %Y
online channels + Very good) Payments Online Mobile (o) (% Yes)
via cards payments payments (A
PAST & FUTURE IMPACT GROWTH & CONCERNS
EXTENT OF TAKING ACTIONS HIGH GROWTH POTENTIAL KEY CONCERN KEY BUSINESS CONCERN
MOST: LEAST: Not having enough
U (HIGHEST PERCENTAGE ALREADY WORKING ON IT) 1 (LOWEST PERCENTAGE ALREADY WORKING ON IT) 3 Financial concerns financial resources to
’62"/ ’7 40/I take/ operate business
I Expansion into new business 73% o o online
A29/ Facilitating digital payments 36% verticals/diversification
>
Expansion into new sales Implementing artificial
40% channels 35% intelligence é&%ﬁ%ﬁ;{? P&S 65% LACKING ACCESS e
TO DIGITIZE BUSINESS = )
3890 Increasing digital inclusion 339 Improving cybersecurity

NEED FOR SUPPORT (TOP 3 MUST HAVES)

Digitizing businesses @ @ @

Feels confident / °* to helping me grow my business be ) . ) . Education and a network of
=15 LU ° oo o i i ! )

optimistic N12M oo oo faster now and in the future TOP 2 3 Accepting digital payments lmprgi\girt]gl ggiﬁﬁgll and S“ppﬁgg&ﬁl'mmg:%ng O ¢ mentors/business advisory

(34 trongly agree across multiple channels support

eccessssse SNl agree) P i i

Q) oo
81% §. 100/0

Digital and online payments are "glp

34



9

Results Saudi Arabiaé




Research Methodology and Market Context Saudi Arabia ==

Q

Methodology

®
©

36

Sample Description and Size

SME decision-maker of 104 companies across various sectors
established for >1 year, excluding start-ups and liberal
professions

Data Collection Method

F2F interviews

Quota

Representative mix in terms of company size
(micro, small and medium)

Fieldwork Period

Q12026

O]

Market Context

Small and medium-sized enterprises (SMEs) are a key driver of Saudi Arabia’s economic
diversification under Vision 2030. The Kingdom has seen continued growth in its SME base, with
total commercial registrations reaching around 1.7 million in 2025, supported by more than
80,000 new registrations in the second quarter alone.

SMEs currently contribute around 30% to GDP, with a national target to increase this to 35% by
2030, highlighting their role in long-term economic growth and job creation. Access to finance
continues to improve, with Saudi banks and financing companies extending SR468 billion in
credit to SMEs by the end of 2025, marking a 33% year-on-year increase. SME lending now
accounts for 11.5% of total credit, up from 9.6% the previous year, reflecting stronger
institutional support and a growing focus on financial inclusion.

Saudi Arabia’s shift towards a more digital economy is also accelerating SME growth, enabling
businesses to operate more efficiently, expand their customer base and reduce reliance on
cash.

As investment in infrastructure, technology and entrepreneurship continues, SMEs are expected

to play an increasingly important role in strengthening private sector participation and supporting
the Kingdom'’s long-term economic priorities. =


https://www.zawya.com/en/economy/gcc/monshaat-report-saudi-commercial-registrations-hit-17mln-hxxoyd1b?utm_source
https://www.arabnews.com/node/2638929/business-economy

e Country summary Saudi Arabia

SME PROFILE  DIGITALIZATION

The SME landscape is well-balanced across micro

(30%), small (40%), and medium (30%) enterprises. Digital payment adoption is strong and advanced: 77% accept
Key industries include retail (29%), construction/real online payments, 67% accept cards, and 54% accept mobile

estate (21%), and professional services (20%). payments. Reflecting this, traditional payment methods are less
Confidence in the local economy is exceptionally high, dominant, with cash (19%) and bank transfers (28%) making up less
with a near-unanimous 99% describing the situation as than half of transactions. A significant majority (65%) sees no

good. A majority (60%) operates exclusively through challenges in adopting more digital payments.

physical, brick-and-mortar locations.

PAST & FUTURE IMPACT

The past year was overwhelmingly positive. 67% of SMEs reported a revenue increase, while only 12%
saw a decline. The main negative factor was inflation (49%). This growth was fueled by technological
progress (56%) and political stability (47%). Optimism for the future is extremely high: 91% feel
confident about the next 12 months, though only 49% project further revenue growth. 22% are looking
for credit to grow their business and 16% to maintain it.

37

BUSINESS FUNDING

Business cards are the standard, with 66% of SMEs using a business card (debit or
credit). Only 7% use personal cards for expenses. For the few who do, the main reason
is that it's easier or faster to get a personal card (6%). Only 18% of SMEs sought
external funding in the past 12 months.

GROWTH & CONCERNS

With survival not being an issue, the key concern is maintaining and growing the business (61%). SMEs
see the highest potential for future growth in providing simple, seamless, and user-friendly payment
methods (73% see high potential), accepting digital payments across multiple channels (58% see high
potential) and ensuring safe and cyber-secure payments processing and transactions (49% see high
potential).

and Confidential
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Infographic Saudi Arabia

PROFILE

MAIN CHANNEL CURRENT ECONOMIC
SITUATION

602

I TOP 2

Only through one or more physical 99% (Rather good

locations + Very good)

DIGITALIZATION

DIGITAL PAYMENTS CURRENTLY ACCEPTED

D & @

67% 77% 54%
Payments Online Mobile
via cards payments payments

BUSINESS FUNDING

TYPES OF CARDS USED

V

Sought for external

B Personal cards funding or capital for

Business cards business in P12M
(o) (% Yes)

PAST & FUTURE IMPACT

EXTENT OF TAKING ACTIONS HIGH GROWTH POTENTIAL
MOST: LEAST:
U (HIGHEST PERCENTAGE ALREADY WORKING ON IT) 1 (LOWEST PERCENTAGE ALREADY WORKING ON IT)
609, Facilitating digital payments 38% Eﬁgsﬁ:;gn into new sales 3
ncreasing digital inclusion mproving cybersecuri
0p | ing digital inclusi 0p | i b i
- Expansion into new business
) 0,
3904  Expansion into new markets 33% verticals/diversification

0000000000
°

Q@ 0
o1, 97%

Feels confident /
optimistic N12M

38

Digital and online payments are ylp '
to helping me grow my business be!

Accepting digital payments
across multiple channels

Ensuring safe and cyber-secure
3 payment processing and
transactions

GROWTH & CONCERNS

KEY CONCERN KEY BUSINESS CONCERN
Not knowing how to
F Maiptaining/growing properly market business
6 1 % business ,39% online
>
é&%ﬁ%ﬂfp&s 7% LACKING ACCESS

TO DIGITIZE BUSINESS M

Supporting, managing or
upskilling team i

e
o

Finding ways to sell online
i and accept digital payments

NEED FOR SUPPORT (TOP 3 MUST HAVES)

Improving physical and
digital security
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Research Methodology and Market Context Turkey
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Methodology
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Sample Description and Size

SME decision-maker of 112 companies across various sectors
established for >1 year, excluding start-ups and liberal
professions

Data Collection Method

F2F interviews

Quota

Representative mix in terms of company size
(micro, small and medium)

Fieldwork Period

Q12026

O]

Market Context

Small and medium-sized enterprises form the structural backbone of the Turkish economy. According to the
Turkish Statistical Institute (TUIK), SMEs represent approximately 99.7% of all enterprises, account for
nearly 60% of total employment, and generate more than half of national value added. Beyond their scale,
SMEs play a pivotal role in regional development, particularly through Anatolia-based manufacturing clusters
and export-oriented production hubs. The Turkish SME ecosystem is characterized by a strong culture of
entrepreneurship, family-owned businesses and growing integration into global supply chains.
Manufacturing, trade and services SMEs significantly contribute to export performance, supporting the
country’s ambition to increase high-value-added production. Policy support remains central to SME
development. The Ministry of Industry and Technology and KOSGEB continue to implement SME Strategy
and Action Plans focused on digital transformation, green transition, access to finance and productivity
enhancement. The Medium-Term Program (OVP) further emphasizes export capacity, technological
upgrading and resilience against global economic volatility. At the same time, SMEs operate within a
dynamic macroeconomic environment marked by inflationary pressures and financing constraints. This has
accelerated the importance of fintech solutions, alternative financing tools and efficiency-driven business
models. With a strategic focus on twin transformation - digitalization and sustainability - Turkey positions
SMEs at the core of its long-term economic resilience, inclusive growth and international competitiveness.



e Country summary Turkey

SME PROFILE  DIGITALIZATION  BUSINESS FUNDING

The SME landscape is heavily dominated by micro- Despite the physical focus, card payment acceptance is nearly
enterprises (87%). The .main industries are retail universal (9.3%). However, mobile (43%) and online (6%). payment e D (o E s e T e, vees G G S B,
(37%) and manufacturing (24%). SMEs are extremely acceptance is much lower. Card payments are the dominant . .

L ) . ) . compared to 45% who use personal cards. For those using personal cards, the main
pessimistic about the economy; an overwhelming 84% transaction method, accounting for 52% of volume. Cash remains ) :

. P ) o 3 . . . reasons are better benefits/rewards (21%) and a perceived lack of need for a
describe the current situation as bad. Businesses are significant at 30%. The main barriers to further digital adoption business card (18%). 18% of SMEs sought external funding in the past 12 months.
almost entirely brick-and-mortar, with 92% operating are high transaction costs (46%), high investment costs (38%) o). 1% 9 g inthe p :
exclusively through physical locations. and tax implications (38%).

PAST & FUTURE IMPACT GROWTH & CONCERNS

Animmense 80% of SMEs reported a revenue decrease, while only 7% saw an increase. This was driven Concerns are evenly split between financial concerns (39%) and maintaining/growing the business
by inflation (89%) and devaluation of the currency (84%). A significant 34% reported no positive (38%). SMEs see the highest potential for growth in securing their finances and payments methods:
impacts whatsoever. Despite this, a surprising 64% remain confident about the next 12 months. However, providing simple, seamless, and user-friendly payment methods (56% see high potential), easier access to
this optimism does not translate to revenue, with only 7% projecting growth. A high number (30%) are financial services/credit/funding (56% see high potential), and better data, analytics and insights (48% see
seeking credit just to maintain their business, while 8% is seeking credit for growth. high potential).

41 '



Infographic Turkey

DIGITALIZATION

PROFILE

MAIN CHANNEL CURRENT ECONOMIC

SITUATION
92 =1 )
| TOP 2
Only through one or more physical (Rather good 0
locations + Very good) P?yieft)s

via cards

DIGITAL PAYMENTS CURRENTLY ACCEPTED

©

6% 43%
Online Mobile
payments payments

BUSINESS FUNDING

TYPES OF CARDS USED

Sought for external

B Personal cards funding or capital for

Business cards business in P12M
(o) (% Yes)

PAST & FUTURE IMPACT

EXTENT OF TAKING ACTIONS

MOST:
U (HIGHEST PERCENTAGE ALREADY WORKING ON IT)

3304 Expansion into new markets
Expansion into new sales
V)
28% channels

Expansion into new business
verticals/diversification

©
64

Feels confident /
optimistic N12M

28%

0000000000
0000000000
0000000000
@000000000
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eeeoeeeeee Digital and online payments are ylp '

LEAST:
(LOWEST PERCENTAGE ALREADY WORKING ON IT)

U

1294 Faciitating digital payments
804  Improving cybersecurity
4% Implementing artificial

intelligence

61%

HIGH GROWTH POTENTIAL

3

Easier access to financial
services/credit/funding

3 Better data, analytics and
insights

GROWTH & CONCERNS

KEY CONCERN KEY BUSINESS CONCERN
Not having the right
, Financial concerns technology/ solutions to
enable e-commerce
39 2.
>
é&%ﬁ%ﬂfp&s 2 8% LACKING ACCESS

TO DIGITIZE BUSINESS I : g
NEED FOR SUPPORT (TOP 3 MUST HAVES)

© o o

Access to a wider range of Effective regulatory support Access to better data,
financial services i from govemment i analytics and insights
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Research Methodology and Market Context United Arab Emirates
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Methodology
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Sample Description and Size

SME decision-maker of 105 companies across various sectors
established for >1 year, excluding start-ups and liberal
professions

Data Collection Method

F2F interviews

Quota

Representative mix in terms of company size
(micro, small and medium)

Fieldwork Period

Q12026

O]

Market Context

SMEs are a cornerstone of the UAE’s diversified economy. The country is home to more than
557,000 SMEs, which contribute around 63.5% of nonoil GDP, highlighting their central role in
driving growth, innovation and private sector employment.

This impact is reinforced by national priorities such as We the UAE 2031 and the National
Agenda for Entrepreneurship and SMEs, which aim to position the UAE as a global hub for
entrepreneurship by improving access to finance, enabling digital transformation and increasing
SME participation in government procurement.

With a national ambition to reach one million SMEs by 2030, the UAE continues to place SMEs
at the heart of its long-term economic resilience and competitiveness.



‘ Country summary United Arab Emirates

SME PROFILE  DIGITALIZATION

The SME landscape is diverse, with a mix of micro
(25%), small (65%), and medium (10%) enterprises.
Key industries are retail (28%), construction/real
estate (26%), and professional services (20%).
Confidence in the local economy is exceptionally
high, with 95% of SMEs describing the situation as
good. Operations are evenly split between physical-
only locations (50%) and a combination of physical
and online (49%).

83% accept card payments, 72% accept mobile payments and
44% accept online payments. Despite this, cash usage is used just
as often (27%) as card payments (28%), while bank transfers (14%)
are less common. The main barriers to a greater digital adoption are
high transaction costs (38%), high investments costs (33%) and
feeling more confident when trading in cash (33%).

PAST & FUTURE IMPACT

45

The past year was exceptionally strong, with a remarkable 83% of SMEs reporting a revenue increase
and only 10% seeing a decline. Growth was fueled by a growing domestic market (43%) and political
stability (39%). The main negative factor was inflation (54%). This confidence carries into the future:
96% feel confident about the next 12 months, and 72% project further revenue growth. A significant
50% are looking for credit to grow their business.

BUSINESS FUNDING

Business cards are the norm, with 73% of SMEs using them for expenses. Only 26%
use personal cards, primarily because the benefits/rewards are better (13%). Only
16% of SMEs sought external funding in the past 12 months, indicating a healthy funding
environment.

GROWTH & CONCERNS

With growth being strong, the primary concern is maintaining that growth (64%). SMEs see the highest
potential for future growth in cust -facing impr accepting digital payments across
multiple channels (61% see high potential), providing simple, seamless, and user-friendly payment methods
(58% see high potential), and training and upskilling staff for the future (53% see high potential).
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PAST & FUTURE IMPACT

GROWTH & CONCERNS
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3 Training and upskilling staff for
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